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Can you guess where in Texas this is?

2021-2022 ETAHU

Be Connected. Be Heard. Be Informed.

January 2022
Happy New Year everyone! I hope that everyone had a great and safe Holiday as well as survived the 4th
Quarter. I am truly looking forward to this year as we kick it off with our first meeting in January with
our speaker Tonya Booth presenting a 2 hour CE on Ethics the NAHU Way. As we look ahead this year
there is a lot of exciting things that are going on. We plan to have our Education day in April an event
that we haven’t been able to have the past two years but hopefully, we will be able to do it again this
year. This event will again be designed to bring your clients so they can learn how issues could affect
them. We are still lining up our speakers but I am sure that as usual all of them will bring great information to you and your clients.

We also have Texas AHU Day at the Capitol on January 26. The annual Day at the Capitol will feature
legislative updates and visits from local legislators. The TAHU Annual conference is being held in April
this year and will be in Ft. Worth, the dates for the conference is April 27 – 29. Austin will also be hosting the 2022 Annual Convention this year from June 25 – 28. So as you can see a lot is going on in just a
short time. I know that everyone gets busy so please mark these down on your calendar so you won’t
miss them. Let’s not forget what our mission as a member of TAHU is – to educate the public and decision-makers about the value health insurance professionals deliver in helping consumers access the
healthcare system. This can be effectively done through education and association involvement. We
strive to do so in a financially prudent and responsible manner according to our Association bylaws.

Joe Sherman
ETAHU President
2021-2022
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ETAHU

CALENDAR OF EVENTS 2021– 2022

January 2022
January 21, 2022

February 2022
February 18, 2022

March 2022
March 18, 2022

ETAHU Board Meeting — 10:30 at Hollytree
ETAHU —11:30—1:00
Location — Hollytree Country Club
Speaker: Tonya Booth
Subject:
Ethics The NAHU Way
Course #: 3101 Provider #: 32408
ETAHU Board Meeting — 10:30 at Hollytree
ETAHU —11:30—1:00
Location — Hollytree Country Club
Speaker: TBD
Subject:
TBDTBD
ETAHU Board Meeting — 10:30 at Hollytree
ETAHU —11:30—1:00
Location — Hollytree Country Club
Speaker: TBD
Subject:
TBDTBD

Financial reports are available for review, contact the Association Treasurer

ETAHU—Established October 15, 1989
“Consider how hard it is to change yourself and you’ll understand what little chance you have
of trying to change others.” Jacob M. Braude
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Tonya has over 37 years of experience designing solutions for employee benefits. Today’s business environment demands enhanced value and cost efficiency that go beyond traditional lines of thinking, she has the knowledge and expertise to design a
portfolio significant to each clients needs, desires and being in compliance with the
federal mandates.
Tonya’s focus and mission is to make a positive difference and inspire those she
works with. She feels the nation’s current healthcare crisis can best be solved by
helping the consumer be more aware and take action in the decisions they make.
She obtained the National Association of Health Underwriter’s (NAHU) Golden Eagle
Roundtable Award for the last ten years. Tonya is very active in the National Association of Health Underwriter’s (NAHU), serving as co-chair on the Leading Producer’s
Round Table committee, current Professional Development chair for the newly formed
Lone Star Chapter (LSAHU), past President of the Texas State Association of Health
Underwriter's (TAHU) currently serving as a trustee and has served on the board and
as President for the Fort Worth Association of Health Underwriter’s (FWAHU). She
has received several awards throughout her years of service but her most honored
was the Donna Carnall Career Achievement award in 2013, TAHU Tom Schilling Outstanding Texan of the Year 2017, NAHU Distinguished Service Award 2017. She has
served on the board for Fellowship of Professional Women (FPW) and Women in Financial Services (WIFS) and has served as Marketing Chair for the Greater Dallas
Chamber of Commerce Annual Women’s Conference.
She loves the outdoors, playing golf, yoga, making special memories with loved ones.
She is actively involved in her local church and committed to the well being of her
family and community.
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HealthFirst is proud to sponsor
ETAHU and our local brokers.
Traditional
Self Funded, Level
Funded, Small Group
& MEC

In-House
Medical
Management

Client
Focused
Innovation
National
& Narrow
Networks

Actionable
Reporting
with
Predictive
Modeling

Transparent
& Vetted
PBM
Contracts

www.hfbenefits.com ● 800.477.2287 ● sales@hfbenefits.com
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The Importance of Sleep
•

Brain functions like short-term memory and high-level mental tasks are
particularly vulnerable to sleep loss. If you lose one night of sleep, your
mental performance is like you’re legally drunk. And your body carries
that sleep debt forward into the next day, and the next.

•

Lack of sleep impairs mood more than it impairs cognitive or physical performance. Poor sleep dulls nerve activity leading to a sour view and irritability.

•

During sleep, the body repairs stress damage by lowering the stress hormone cortisol. With insufficient sleep, cortisol can remain elevated.
Experience Life
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Record Number of Americans Sign up for ACA Health Insurance
President Joe Biden’s top health advisers credited the increased government subsidies, which lowered out-ofpocket costs, for the surge in enrollment. They also said enhanced personal assistance and outreach helped
connect more people to health insurance plans.
Some of the largest increases are in Florida, Texas, Georgia and nine other states that have not expanded Medicaid under the Affordable Care Act.
The previous marketplace enrollment record was 12.7 million in 2016, the final year of President Barack
Obama’s administration. Enrollment largely stagnated under President Donald Trump, who cut tens of millions
of dollars in funding for navigators, who help people sign up for coverage.

Open enrollment for the marketplace began Nov. 1 and ends Jan. 15.
Through Dec. 15, enrollment in Florida had soared to 2.6 million people, up from 2.1 million in the same period a year earlier.
“This is a very big deal as it means we have made a dent in the uninsured pool and we are not only insuring
people but keeping people signed up,” said Jodi Ray, program director for Florida Covering Kids & Families.
Ray has used federal grants to help Floridians sign up for private coverage on the marketplace for several
years. During the Trump presidency, she said, she could help only people in half the counties in the state because of funding constraints.
“You cannot overlook the impact that one-on-one assistance has in getting people through the process,” Ray
said.
Enrollment has jumped more in states that have not expanded Medicaid because they have more uninsured residents than expansion states. In expansion states, people with incomes from 100% to 138% of the federal poverty level — about $12,880 and $17,770 for an individual — can enroll in Medicaid. In states that haven’t expanded the program, they can get subsidies to enroll in private plans through the Affordable Care Act marketplaces.
Georgia enrollment jumped to 653,990 from about 514,000 the previous year.
“That’s the most we’ve ever had enrolled,’’ said Laura Colbert, executive director of the consumer advocacy
group Georgians for a Healthy Future. She said the enrollment spike helps show that Republican Gov. Brian
Kemp’s plan to scrap healthcare.gov and replace it with a privately run portal isn’t needed.

said that for 4 in 5 enrollees, monthly premiums cost $10 or less, which he said is “less than going to a movie.”
But conservatives chafe at the idea of higher subsidies. Brian Blase, a former Trump adviser and president of
the conservative think tank Paragon Health Institute, stressed that the federal government is paying 85% of
people’s monthly insurance premiums.

(Cont. next page)
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Record Number of Americans Sign up for ACA Health Insurance

(Cont.)
“People will buy something that provides them with little value if the after-subsidy price is zero or close to zero, and that’s what is generally happening here,” Blase said. “Ultimately, the big winners are the health insurance companies that are getting billions of dollars in additional government subsidies.”
Another driver of enrollment is that some people may have lost job-based coverage during the pandemic and
are seeking insurance on their own.
The marketplaces also offer consumers more choices than in previous years. The average consumer now has
between six and seven insurers to choose from, up from four to five in 2021, federal officials said.
Phil Galewitz: pgalewitz@kff.org, @philgalewitz. Andy Miller: amiller@kff.org, @gahealthnews
Insurancenews.net
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Marketing
Direct response marketing has one main goal: Get the intended
audience to take action. Yet most small-business owners fail to use
extremely effective direct-response copy elements in their website’s
communication. Most do not contain such things as attentiongrabbing headlines, risk-fee guarantee policies, and compelling customer testimonials.
Direct response explains the direction in which marketing and
business is heading. Rather than shouting fuzzy messages to the
masses, marketers are crafting specific messages for particular
people and encouraging them to act as directed. Interactivity is at
the heart of direct response and the internet is the best directresponse technique in the history of the world.
Guerrilla Marketing Remix
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Claims Paid By LTC Insurers Grew By $700M
in 2021
The nation’s long-term care insurers paid out $12.3 billion in claims during 2021. That represents a significant increase over prior years according to the American Association for LongTerm Care Insurance.
“Take note if you doubt the value of long-term care insurance protection or question whether
insurers are paying claimants,” reports Jesse Slome, AALTCI’s director. “The amount of
claim benefits paid to policyholders grew by approximately $700 million compared to the
2020 payout.”

Claims Paid 2021
According to the Association’s annual report of claims paid, the $12.3 billion paid represents
an increase of $2 billion over the total claim benefits paid by the industry in 2018.
“Claim benefits were paid to some 336,000 policyholders,” Slome shares. “Some claims
amount to small amounts and some can be significant, totally over $1 million,” the expert explains. “Even if you do a simple calculation, the average claim amount paid out for the year
would equal $36,600. And, claims can last for several years.” The number of individuals
paid during 2021 grew by roughly 11,000 compared to the prior year.
The amount reported represents claims for those owning traditional or health-based long
-term care insurance. The Association report does not include data for those who have
purchased a linked-benefit policy. These include life insurance or annuity policies that
can also provide payout for qualifying long-term care needs.
Data on long-term care insurance claims paid 2021 along with other current long-term care insurance statistics can be accessed on the Association’s website. To see 2020 statistical reports,
go to www.aaltci.org/LTCFacts-2022.
The American Association for Long-Term Care Insurance advocates for the importance
of long-term care planning. The organization connects consumers with knowledgeable
professionals who are independent advisors. These specialists can provide information
along with long-term care insurance quotes and policy comparisons for both traditional
and linked benefit long-term care insurance options.
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Negotiating
Have you ever wondered why car dealerships offer lower-cost accessories
after you’ve negotiated the vehicle price? Several hundred dollars here and
there at that point seems minimal after you have agreed to pay $30K for a
new car. It’s called Contrast Principal, and it relates to how we perceive
things presented one after the other.
As a result, parties should separately value everything they and their
counterparts want. Take the tie to independently assess each item. Then and
only then, determine when and how to introduce each item. It’s critical to
understand the Contrast Principal, Recognize the impact when it’s used by
your counterpart, and evaluate when and where to use it yourself.
Gain The Edge!
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Principals in Ethics

About the Course

This course, instructed by NAHU CEO Janet Trautwein, will discuss misconceptions of what is the norm based on today's social consciousness. An important part of our ethical discussion is fact-finding and factors related to your client's responsibilities in the contract. This course
also goes into clear examples of conflict of interest and how to identify them on your own. Prohibited practices can result in rebating, twisting, fraud and sometimes without realizing it.
This course is not the industry's traditional ethics training. Learners will become well versed in privacy rules and specifically who are required to comply. The final component of this training covers the legislative and regulatory processes that agents/brokers need to know and
understand in order to give clients accurate information.

Course Highlights
•
•
•
•
•

Better Fact Finding for Clarification
Ethics, Morals and Values
Understanding Regulatory Processes
Giving Clients Accurate Information
Nature of Learning

Civics for Agents and Brokers: Ethical Obligation to Your Industry
Continuing Education Credits

The Principles in Ethics course has been filed for continuing education credits in all 50 states. Please check your state’s CE approval status
and rules prior to purchasing the course.

Online Cost

The cost of the Principles in Ethics course is $179 for members and $279 for non-members (refund policy and privacy policy), which includes three hours of online instruction, a final exam and continuing education credits.

Have Questions?
Contact Student Services with questions or comments at 844-257-0990 or professionaldevelopment@nahu.org.
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The East Texas Association
of Health Underwriters (ETAHU)



A full-page ad in our award winning
local newsletter the ETAHU Review
circulated electronically each month to all
80+ East Texas members & archived on our
website. (etahu.org)



5 minutes at the podium to pitch your company.



Table in meeting room to display your
marketing materials.



Distribution of your marketing materials to all
meeting attendees.



Verbal Recognition at the meeting, in meeting
agenda distributed to attendees & on website.



!

Contact Angie Pascual, ETAHU Sponsorship Chair to sign up!
Email angela_pascual1@uhc.com
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East Texas Association of
Health Underwriters
LUNCHEON SPONSOR
Name ______________________________ Company Name ____________________________
Address ______________________________________________________________________
City ____________________________ State _______________ Zip _____________________
E-mail ________________________________________________________________________
Please provide a copy of the information you want on our website and in our newsletter.
AMOUNT DUE:

$125.00

Method of Payment _______Check Enclosed (Payable to ETAHU)
_______ Credit Card Charge my credit card in the amount of $________
(Circle one):

MasterCard

Visa

American Express

Discover

Cardholder Name _________________________________________________________
Card number
__________________________________________________________
VAL Code (3-4 digit code on card) ______________ Exp. Date _______________________
I authorize ETAHU to charge my credit card in the above amount. I understand that my
Billing statement will read “East Texas Health Underwriter’s”.
Signature _________________________________________________________________
YOU MAY REQUEST A CHANGE WITHIN 30 DAYS OF THE MEETING.
NO REFUNDS WILL BE ISSUED, YOU MAY RESCHEDULE.
Please mail this form with payment to:
ETAHU
PO Box 133214
Tyler, TX 75713-3214
Or e-mail to Angela Bridges, ETAHU Treasurer at abridges@higginbotham.net
If you have any questions, please contact:
Angie Pascual, ETAHU’s Sponsorship Chair at angela_pascual1@uhc.com
Or call 936-637-3444
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East Texas Association
of Health Underwriters 2021-2022

President

Joe Sherman

972-404-2621

President Elect

Gene Bentley

903-842-4315

Treasurer

Angela Bridges 903-434-4705

ABRIDGES@higginbotham.net

Secretary/ Hospitality

Wendy Bratteli

wendy@brattelibenefitconsulting.com

903-570-5351

JSherman@insxch.com
gene@customizedbenefitplans.com

Professional Development Paula Johnson 972-404-2623

pjohnson@insxch.com

Website
Public Service

Beau Bentley

903-842-4315

beau@customizedbenefitplans.com

Brenda Massey

903-561-8484

Brenda.Massey@hibbshallmark.com

TV/Radio Relations

Craig Smith

903-509-2292

csmith@arkassurance.com

Media Publications

Brenda Massey

903-561-8484

Brenda.Massey@hibbshallmark.com

Sponsorships

Angie Pascual

903-539-4405

Angela_pascual1@uhc.com

Membership

Joe Sherman

972-404-2621

JSherman@insxch.com

Retention

D’Ann Miller

903-561-8484

Dann. Miller@hibbshallmark.com

Legislation/HUPAC

Mary Ann Blair

903-939-6403

mblair@hbins.com

Sergeant at Arms

Mark Everett

903-509-8808

meverett@hbins.com

Newsletter

Cynthia Swanson 903-521-8106
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