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February 2022 
 
  
Hope everyone survived the bad weather we had last week, hopefully, we won’t have anymore and 
Spring will be here before you know it!  I ran across an article in U.S. News that I read that I wanted to 
share some of it with you.  As I was reading it just made me think that consumers need agents more now 
than they ever have.  There are so many options being offered and some will leave people with huge bills 
because they didn’t know what they were buying.  Most consumers that I talk to are totally lost when it 
comes to insurance and think that everything is the same except the price and ended up buying based on 
what is the cheapest price thinking that they are getting the same thing as something more expensive but 
what they don’t realize is that the benefits are different.  I hope as you run across things like this that you 
realize just how important you are as an agent to your clients. 

  

The article was titled “New Health Plans Offer Twists on Existing Options, With a Dose of “Buyer Be-
ware”.  It talked about two new offerings that are being offered to consumers to take control of their 
health care costs.  One of the plans was nothing more than giving consumers access to a network so they 
could get network discounts.  The other was like an indemnity plan but consumers must choose a cover-
age amount for the year.  Where they could choose from as little as $5,000 to $2 million.  If a person se-
lects, say $50,000 but faces a $100,000 bill after a  car accident or a bad case of COVID, they are respon-
sible for the difference.  

  

I know that we have all seen several other options being offered in the market that are also leave the con-
sumer with the possibility of huge bills if there was a large claim.  How do you respond when someone 
says they have found something that is half the price of what you are offering them?  Do you ask them to 
get an outline of coverage and try to educate them on what they are buying?  I understand for some peo-
ple it is only about the cost and even after pointing out all of the holes in what they are going to buy they 
still go in that direction, but did you do your part and show this to them?  

 

Thanks! 
 
 
  

Joe Sherman 
ETAHU President 
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            ETAHU  
                 CALENDAR OF EVENTS 2021– 2022 

        
 
                                                                       
February 2022        
February 18, 2022   ETAHU Board Meeting — 10:30 at Hollytree 
     ETAHU —11:30—1:00 
     Location — Hollytree Country Club 
     Speaker:    Louis B. Harbour, CFP® 
      Subject:     The Use of HS A’s as Retirement Plans 
     Provider #:   N/A  CE: #N/A 
     CE Hours:  N/A 
March 2022        
March 18, 2022   ETAHU Board Meeting — 10:30 at Hollytree 
     ETAHU —11:30—1:00 
     Location — Hollytree Country Club 
     Speaker:    TBD 
      Subject:      TBD 
 
April 2022        
TBD     ETAHU Board Meeting — TDB 
     ETAHU —11:30—1:00 
     Location — Hollytree Country Club 
     Speaker:    TBD 
      Subject:      TBD 
 
 
 
 

 
  

 
 
     
 
    Financial reports are available for review, contact the Association Treasurer 

 
 
   
 

 
 
 

ETAHU—Established October 15, 1989 
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Louis B. Harbour, CFP® is a Retirement Benefits Strategist and is 
passionate about partnering with Health Benefits Brokers, Busi-
nesses, and their employees to help them accomplish their goals.  
He does this through the innovative use of workplace retirement 
benefits, such as 401(k), H S A’s, and Pension Plans.  He is an in-
novator in the usage of H S A’s as retirement plans and is one of 
the first to obtain the new Certified Health Savings Advisor 
(CHSA®)  professional designations. He has over two decades of 
industry experience and holds the CERTIFIED FINANCIAL PLAN-
NER™ (CFP®) and the FINRA Series 7, 65, 63 Securities licens-
es, the TX Life & Health, and Property & Casualty licenses. 
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Why Advertising Fails 

 

A few reasons why advertising fails: 

• Unrealistic expectations.  The advertiser should know what to expect. 

• The person who creates the advertising doesn’t really understand the busi-
ness. 

• Overspending on production or underspending on media. 

• Trying to save money in the wrong places. 

• Committees and layers of management.  I’ve never seen a committee or 
layer of management create a great ad, but I’ve certainly seen them kill 
many good ads. 

• Unimpressive first impressions. 

• No support with other marketing.  Advertising alone doesn’t work. 

• Thinking that it can be done without hard work. 

• It’s just plain boring. 

          Guerilla Marketing  Remix 
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Fewer Confident In Government’s Handling 
Of COVID-19 

 
eHealth, Inc. (NASDAQ: EHTH) (eHealth.com), a leading online private health insurance market-
place, released results from a new survey of more than 1,000 Americans on COVID-19, two years 
into the pandemic. 

Respondents were more likely to say their confidence in the government's handling of the crisis has 
decreased rather than increased in the past year (38% vs. 26%), and nearly three in ten report that 
they have had difficulty accessing COVID tests in the past six months. 

Additional key findings: 

• 48% of respondents say they disapprove of the government's handling of the omicron variant. 

• Fewer than half (47%) say they would comply with open-ended COVID booster recommenda-
tions from government or medical authorities. 

• If elections were held today, 78% say the government's handling of the COVID crisis would be 
among their top three priorities, compared to only 46% in November of 2020. 

• 25% say they have skipped getting tested because it was hard for them to find testing options. 

Respondents were more likely to express concern about not having access to medical care 
for non-COVID needs (78%) than about contracting the omicron variant (74%). 

eHealth's survey of general population respondents was conducted in January of 2022 and a 
total of 1,077 responses were collected. For additional information, please refer to the full re-
port.  
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     People don’t always negotiate with the goal of reaching agreement. 

“No-deal-wanted” negotiations are commonplace.  Often unethical, they 

are not always so.  Here are some of the purposes I’ve seen: 

 To set the stage for real talks later. 

 To set the stage for someone else. 

 As leverage elsewhere. 

 To tie up production or inventory. 

 To fish for information. 

 To delay undesired decisions/actions. 

 To talk while searching for outside alternatives. 

    Next time you go into a bargaining session, ask yourself, “Is this one 

of those no-deal-wanted negotiations?”  Your basic approach may be dif-

ferent if you suspect that the other side doesn’t really want a deal. 

         Give & Take 
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Medicare: Time To Change 

With the TV ads, the direct mail and the incessant phone calls to people on Medicare, many people landed up in Medi-
care Advantage plans or prescription plans that only bettered the seller. The Medicare beneficiary got screwed over. 
Can this be corrected now that we are into February? The answer is yes in many situations. 

 

You can make certain changes during the Medicare Advantage Open Enrollment Period (MA OEP), which runs from 
Jan. 1 through March 31. Those enrolled in a Medicare Advantage Plan can switch to a different Medicare Advantage 
Plan or to Original Medicare with or without a standalone Part D plan. Changes made during this period are effective 
the first of the month after you make the change. 

If you enrolled in a Medicare Advantage Plan or Part D plan by mistake or after receiving misleading information, you 
may be able to disenroll and change plans. Typically, you have the right to change plans if you: 

* Joined unintentionally: You may have enrolled believing you were joining a Medigap plan to supplement Original 
Medicare. Or, you meant to sign up for a stand-alone Part D plan and accidentally joined a Medicare Advantage Plan. 

 Joined based on incorrect or misleading information. For example, if a plan representative told you that your doc-

tors are in the plan's network but they are not, or you were promised benefits that the plan does not really cover. 

* Through no fault of your own, ended up or were kept in a plan you do not want: If you tried to switch plans during an 
enrollment period but were kept in your old plan. You can also make a change if you were enrolled in a plan because of 
an administrative or computer error. 

Depending on the circumstances, this change may be retroactively effective. 

You may be eligible for a Special Enrollment Period (SEP) in which to change your coverage. SEPs allow you to 
change your health and/or drug coverage outside normal enrollment periods. For example, if your Medicare Advantage 
Plan left your area or if you moved out of your plan's service area, you would have an SEP to switch to another MA 
Plan or to Original Medicare. Those enrolled in certain cost-assistance programs, such as Extra Help or the Medicare 
Savings Program, are eligible for other SEPs. 

And of course, you can wait for the Fall Open Enrollment Period to make changes to your coverage for next year. The 
Fall Open Enrollment Period occurs each year from Oct. 15 through Dec. 7, with your new coverage starting Jan. 1. 

If you have a Medicare Supplement plan and reside in California, or a handful of other states, you can change plans 
during your birth month. California allows changes for a month prior to your birthday to 60 days following your birth-
day. The most popular of these changes is people with a Medicare Supplement Plan F are paying $600 to $1,200 more 
annually than they need to. My office is aiding in changing about 30 policyholders a month. That's about $24,000 a 
year in the consumer's pocket instead of the insurance companies. 

Currently, we have a few other tricks up our sleeves, and I am able to assist other changes where people have been told 
they were stuck. How about dropping a Medicare Advantage plan and getting a Medicare Supplement with no medical 
questions? 

 Harry P. Thal, the Medicare Guru in Kernville, is available for free phone consultations.  

       Page 9                     ETAHU Review: February 2022 



 

 

Student Loans 

 

     Whether to refinance student loans—and how—depends 

on the type of loans you have and what you’re trying to ac-

complish.  The government’s Direct Consolidation Loan 

program allows you to combine multiple federal student 

loans into a single, fee-free loan with one interest rate and 

one monthly bill.  Most federal loans, including direct loans, 

and Stafford/Perkins loans can be consolidated.  Generally, 

sticking with the feds allows you to keep federal loan bene-

fits: deferment, forbearance and loan forgiveness.  You’ll 

usually benefit from refinancing private loans—if you have 

good credit and a stable job. 

         Kiplinger’s 
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     Survey Reveals Women’s Priorities For Congress On 
Healthcare, Economy 

Women Ask Congress to Focus on Patient-Centered Solutions that Tackle Access and Afforda-
bility, Including Reducing the Overall Cost of Healthcare 

WASHINGTON--(BUSINESS WIRE)-- 
Today, Women Impacting Public Policy (WIPP) released a new survey conducted by Morning 
Consult that revealed a disconnect between what is happening on Capitol Hill and what women 
actually want Congress to prioritize. 

Today’s survey revealed that nearly 6-in-10 (59%) women voters agree that the pandemic has 
been especially hard on women, many of whom had to leave the workforce to take care of their 
children. As a result, 59% of women are now more worried about their family’s access to 
healthcare than they were before the pandemic—a sentiment shared across political parties. 

These increased burdens have impacted women’s priorities for and perceptions of Congress. 
Nearly half (45%) said economic recovery from the COVID-19 pandemic should be one of 
Congress’ top priorities, ahead of climate change (27%), immigration at the U.S. southern bor-
der (27%), health insurance costs and coverage (24%), crime in America (23%), and address-
ing inflation (22%). 

WIPP President & CEO Candace Waterman said, “The current public health crisis has 
had a profound impact on all parts of society but has disproportionately impacted wom-
en. Women entrepreneurs make up half our nation’s workforce and often serve as the 
caregivers and CEOs of their households. The pandemic has forced many to leave the 
workforce and assume the increased pressure of caring for their family’s wellbeing dur-
ing a once-in-a-century pandemic. Today’s survey shines a critical light on how women 
want Capitol Hill to refocus their priorities on policies that will aid our nation’s eco-
nomic recovery from the pandemic and safeguard families’ access to quality care.” 

American women recognize their critical role in the workforce, with 64% of respondents 
agreeing that women entrepreneurs are critical to pandemic recovery. Another 79% are worried 
about the impact inflation will have on their families. 

This concern about the country’s economic future translates to women’s priorities for 
healthcare. Approximately 85% of women voters say family caregivers need a healthcare sys-
tem that supports them, not puts up barriers. They want Congress to focus on patient-centered 
solutions that tackle access and affordability issues, including reducing the overall cost of 
healthcare coverage. 

Yet, there appears to be a stark disconnect between policy discussions on Capitol Hill and what 
women actually want Congress to prioritize for themselves and their families. The majority of 
women (59%) are concerned about Congress addressing the overall cost of health coverage, 
such as premiums, deductibles, and co-pays, as well as the cost of prescription drugs (26%). 
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     Survey Reveals Women’s Priorities For Congress On 
Healthcare, Economy (Continued) 

 

The poll showed that women initially expressed support for the government negotiating prices 
with drug companies to get a lower price, with 72% supporting and 12% opposing. However, 
the data highlights that women voters may not be as supportive of negotiation tactics when 
learning about the potential tradeoffs. 

Beyond concerns about cost and access, the survey also shed light on women’s policy priori-
ties for female representation in healthcare research, funding, and more. The vast majority of 
women voters believe investing in women’s health research (82%) and supporting families 
with young children (81%) are important policies. 

Another 7-in-10 (69%) women voters said COVID-19 spotlighted the importance of di-
verse representation across gender, race and ethnicity, pregnancy, and socioeconomic 
status in clinical trials. Additionally, 79% of women voters expressed concern about 
health equity, and 74% and 61% were concerned about income and gender inequality, 
respectively. 

About the Poll 

This poll was conducted between November 23-November 24, 2021 among a sample of 1000 
Female Registered Voters. The interviews were conducted online and were weighted to ap-
proximate a target sample of Female Registered Voters based on age, educational attainment, 
race, home ownership, race by educational attainment, 2020 presidential vote, and region. Re-
sults from the full survey have a margin of error of plus or minus 3 percentage points. 

About Women Impacting Public Policy 

Women Impacting Public Policy (WIPP) is a national nonpartisan organization advocat-
ing on behalf of the women entrepreneurs- strengthening their impact on our nation’s 
public policy, creating economic opportunities, and forging relationships with other 
business organizations. 
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 A full-page ad in our award winning   
   local newsletter the ETAHU Review  
   circulated electronically each month to all   
   80+ East Texas members & archived on our          
 website. (etahu.org) 
 
 5 minutes at the podium to pitch your company. 
 
 Table in meeting room to display your  
    marketing materials.  
 
 Distribution of  your marketing materials to all 

meeting attendees. 
 
 Verbal Recognition at the meeting, in meeting 

agenda distributed to attendees & on website.  
 
 ! 

The East Texas Association  
of Health Underwriters (ETAHU) 

 

Contact Angie Pascual, ETAHU Sponsorship Chair to sign up!  

Email angela_pascual1@uhc.com  

       Page 14                                   ETAHU Review:  January 2022        Page 14                     ETAHU Review: February 2022 



 

 

 
 
 
 

East Texas Association of Health Underwriters 
LUNCHEON SPONSOR 

 
Name ______________________________   Company Name ____________________________ 
 
Address ______________________________________________________________________ 
 
City ____________________________  State  _______________  Zip _____________________ 
 
E-mail ________________________________________________________________________ 
 
Please provide a copy of the information you want on our website and in our newsletter. 
 
 AMOUNT DUE:    $125.00    
 
Method of Payment _______Check Enclosed (Payable to ETAHU) 
 
                                      _______ Credit Card  Charge my credit card in the amount of  $________ 
 
(Circle one):         MasterCard              Visa          American Express             Discover 
 
Cardholder Name   _________________________________________________________ 
Card number          __________________________________________________________ 
VAL Code (3-4 digit code on card) ______________ Exp. Date _______________________ 
 
I authorize ETAHU to charge my credit card in the above amount.  I understand that my 
Billing statement will read “East Texas Health Underwriter’s”. 
Signature _________________________________________________________________ 
 
 

YOU MAY REQUEST A CHANGE WITHIN 30 DAYS OF THE MEETING. 
NO REFUNDS WILL BE ISSUED, YOU MAY RESCHEDULE. 

 
Please mail this form with payment to: 
ETAHU 
PO Box 133214 
Tyler, TX  75713-3214 
 
Or e-mail to Angela Bridges, ETAHU Treasurer at abridges@higginbotham.net 
If you have any questions, please contact: 
 
Angie Pascual, ETAHU’s Sponsorship Chair at angela_pascual1@uhc.com  
Or call 936-637-3444 

       Page 15                              ETAHU Review: January 2022        Page 15                     ETAHU Review: February 2022 

mailto:jeff_sherrod@uhc.com


 

 

East Texas Association  
of Health Underwriters 2021-2022 
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President        Joe Sherman  972-404-2621      JSherman@insxch.com 
 
President Elect     Gene Bentley  903-842-4315       gene@customizedbenefitplans.com 
 
Treasurer     Angela  Bridges 903-434-4705       ABRIDGES@higginbotham.net  
 
Secretary/ Hospitality     Wendy Bratteli     903-570-5351     wendy@brattelibenefitconsulting.com 
 
Professional Development Paula Johnson  972-404-2623     pjohnson@insxch.com 
  
Website     Beau Bentley 903-842-4315       beau@customizedbenefitplans.com 
 
Public Service   Brenda Massey    903-561-8484      Brenda.Massey@hibbshallmark.com 
 
TV/Radio Relations Craig Smith  903-509-2292       csmith@arkassurance.com 
     
Media Publications Brenda Massey 903-561-8484       Brenda.Massey@hibbshallmark.com 
 
Sponsorships  Angie Pascual 903-539-4405       Angela_pascual1@uhc.com 
 
Membership  Joe Sherman  972-404-2621      JSherman@insxch.com 
 
Retention   D’Ann Miller  903-561-8484      Dann. Miller@hibbshallmark.com 
 
Legislation/HUPAC Mary Ann Blair 903-939-6403      mblair@hbins.com 
 
Sergeant at Arms   Mark Everett 903-509-8808      meverett@hbins.com 
 
Newsletter   Cynthia Swanson 903-521-8106      cswanson2240@yahoo.com 
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