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June 2020 
ETAHU President’s Report 
 
 
I hope that everyone is doing well at this time.  I know in our little berg we have had an up-
tick in cases but they are also testing more people so this may be expected. 
 
Continue to fight the good fight. 
 
We once again are not having a meeting but we hope to resume our in person meetings in 
July.  That meeting will be Danny & June Koch on the Opioid Crisis.  At this meeting we 
will also install our new officers. Cynthia Swanson—President, Joe Sherman—President 
Elect , Wendy Bratteli—Secretary and  Angela Bridge  - Treasurer. 
 
We also are saying good-by to Jeff Sherrod as our long standing treasurer and member.  He 
will be missed all the way around. Jeff—we wish you much happiness in your retirement.   
 
We are going to try to hold the Symposium/Education Day on September 18th and we will 
be letting you know what the speaker line-up will be. 
 
Hope to see you soon! 
 
 
 
 
With Appreciation, 

 

Cynthia Swanson, SGS, BAM 
ETAHU Chapter President; 2019-2020 
 
 
  

“When adversity strikes, that’s when you have to be the most calm.  Take a step back, stay strong, stay 
grounded and press on.” - LL Cool J 
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            ETAHU  
                 CALENDAR OF EVENTS 2020 

        
 
                                                              
 

June 2020 
 
  
June 19, 2020        ETAHU Board Meeting — TBD 
     ETAHU —Symposium Cancelled 
 
June 27—30    NAHU Convention— Will be Virtual—more details to come 
 
 
July 17, 2020    ETAHU Board Meeting — 10:15—11:15 
     ETAHU —11:30 -1:00 
     Location — Hollytree Country Club 
     Speaker:    Danny & June Koch 
      Subject:     The Opioid Crisis including Heroin 
     No CE 
 
August 21, 2020   ETAHU Board Meeting — 10:15—11:15 
     ETAHU —11:30 -1:00 
     Location — Hollytree Country Club 
     Speaker:    TBD 
      Subject:     TBD 
       
 
 

       

 
 
  
                                Financial reports are available for review, contact the Association Treasurer 
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A Little Forgetfulness Could Be A Good Thing 
 
 

So, you forgot where you put your cellphone or your mind briefly 
went blank when you had to recall the name of your sixth-grade 
teacher.  Is that short spell of forgetfulness a guidepost on the road 
to dementia?  Not so fast, researchers said.  Letting go of some in-
formation helps your mind work better, according to a study in the 
journal Neuron.  The researchers concluded your brain’s main 
goal is to make good decisions in the future, not to remember eve-
ry little detail of your life. 
 
Because your brain is always flooded with new information, your 
brain would be totally overwhelmed if I had to remember every-
thing.  Even worse, you would have to sift through countless de-
tails before you could make a decision.  So, your brain needs to 
shed some of the useless stuff to enable it to make decisions. 

 
 

      Insurance NewsNet 
 

 

 
 . 
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Type 2 diabetes is raging through the U.S. with 1.5 million Americans diagnosed with 
it each year, the American Diabetes Association reports.  How can you keep from be-
coming one of those 1.5 million?  Nutritionists spell it out for you. 
 
Eat one serving of plant protein and one serving of vegetables at every meal, said Toby 
Smithson, author of Diabetes Meal Planning & Nutrition for Dummies.  Low-
carbohydrate plant foods such as nuts and soy are good sources of plant-based protein. 
 
Signing up for prevention program can give you an edge in the fight against diabetes, 
said Ann Albright of the Centers for Disease Control and Prevention.  More than 1,700 
organizations around the country, such as the YMCS, Medicare and Kaiser Perma-
nente, offer versions of the National Diabetes Program led by the CDC. 

 

Vitamin D can lower the risk of  developing diabetes, said Dr. Brian Jameson, an endo-
crinologist at Geisinger Medical Center in Danville, PA.  It’s difficult to get sufficient 

amounts of vitamin D through sunlight exposure or diet alone, so taking 2,000 interna-
tional units daily should be sufficient. 

            InsuranceNewsNet 



 

 

 

  
 

 

 

       The  city you choose to work in post college may have an 
unexpected impact on your social life. In 2016, 33% more 
women than men will graduated from 4-year colleges, which 
is four women for every 3 men.  Those uneven numbers spill 
over into the post college  dating market.  In 2012, there were 
5.5 million college-educated women in the U.S. between the 
ages of 22 and 29 versus 4.1 million men.  But in Manhattan 
there are 39% more women than men among college grads 
age 22 to 29; in Santa Clara County there are 12% more men 
than women.  Depending on your personal goals, the rations 
might matter. 

                                                         Fast Company 
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About the Course 
Our workforce is changing in terms of where we work, how we work and the way we work.  This 
means that health plans, particularly employer-sponsored health plans, are often offered with vari-
ous types of accounts. Some accounts may even be offered on their own to be used in ways that 
are different than they have been used in the past. 
Knowing which account to use for each of your clients is critical and NAHU has created a new 
course to ensure you remain on the cutting edge of innovative new opportunities. 
The NAHU Account-Based Health Plans course brings all of this knowledge to one place and al-
lows you to get the information you need through an online course. The course provides five hours 
of continuing education* and can be used as an elective for the Registered Employee Benefit Con-
sultant® (REBC®) designation. 
*Filed for continuing education in all states 
 
Course Highlights 
Compares Health Reimbursement Arrangements, Health Savings Accounts, Health Flexible 
Spending Accounts and other plan designs 
Provides detailed information on the new HRA plans: ICHRA & QSEHRA 
Goes over the business case and kinds of clients best suited for various products 
Provides two frameworks—one for selling Account-Based Plans and another for implementing it, 
which brokers may share with employers 
Presents comprehensive guidance on eligibility, contributions, plan designs, compliance and all 
technical elements 
 
Online Cost 
The cost of the Account-Based Health Plans Certification course is $224 for members and $320 for 
non-members (refund policy), which includes online instruction, a final exam and continuing edu-
cation credits filed in all 50 states (status by state and rules). Upon completion, the student will re-
ceive a certificate of completion as a Certified Account-Based Health Plans Professional. Please 
check your state’s CE approval status prior to purchasing the course. 

Classroom Cost 
 
Online Format 
Course instruction will be delivered through NAHU's Online Learning Institute.  

http://nahu.org/professional-development/refund-policy
https://www.netstudy.com/nahu/site/coursedetails/1295
https://www.netstudy.com/nahu/site/staterules
https://www.netstudy.com/nahu/site/coursedetails/1295
https://nahu.inreachce.com/


 

 

  

 

Disinfectant wipes have been flying off the store shelves, and it seems as though 
everywhere you go, you see someone wiping down any surface that may have 
been touched by human hands,  But do these wipes really kill bacteria and virus-
es? 

First of all, there’s a big difference between cleansing wipes, according to the CDC.  
Cleansing wipes will remove dirt and reduce some bacteria.  But to get rid of virus-
es, you need a disinfectant wipe.  It takes 10 minutes for the chemicals in a disin-
fectant wipe to kill bacteria, viruses and fungi that live on a surface.  Disinfectant 
wipes should have an Environmental Protection Agency number on the label, indi-
cating that they’re not intended to be used  as personal care item on the skin and 
body. 

And what about products labeled as “sanitizing wipes”/?  They can reduce the 
amount of bacteria on a surface, but they can’t kill viruses, mold, mildew or fungi.  
They are often ineffective on a surface that hasn’t been precleaned with soap and 
water. 
 
           InsuranceNewsNet 
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Keep email from endangering your job: 

 Treat it with respect.  Use email professionally, as 
if you’re writing a formal memo that could be seen by 
the whole company.  Email is a professional, formal, 
paperless memo. 

 Say nothing negative.  This is where most employees 
lose their footing.  They believe email is private, so 
they can say what they really think.  Wrong.  Email 
can be printed or forwarded.  It is for conveying in-
fo, not tackling issues. 

 Keep it public.  Write all emails with the thought 
that they will be seen by everyone in the company.  
They could. 

 If you have to be overly careful, forget it!  When 
you’re afraid someone mighty read it who shouldn’t, 
then it’s simply not worth the risk. 

       Corporate Confidential 
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     At a broad level, there are just two ways that people interact with web 
content:  They search and they browse.  Most organizations optimize 
sites for searching which helps answer questions—but does not encour-
age browsing.  Amazon.com is optimized for browsing, understanding 
that people may have only a general idea of what they want.  Amazon 
anticipates needs and provides content to meet them, even before peo-
ple know to ask.  Marketing on the web is not about generic banner ads 
designed to trick people with neon color or wacky movement.  It is about 
understanding the keywords and phrases that our buyers are using and 
then developing micro-campaigns to drive buyers to pages replete with 
the content they seek. 
 
        The New Rules of Marketing & PR 
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 The nation’s largest retailer is taking baby steps into the world of health care, opening its first 
two health centers in Georgia. 
 
Walmart debuted “Walmart Health,”  where patients can see doctors for routine checkups 
and ongoing treatment of chronic illness, such as diabetes and heart disease, even if they lack 
health insurance.  They can also get lab work, X-rays, dental care, behavioral health counsel-
ing, and eye and hearing exams.  The bill for an annual checkup for an adult without insurance 
is $30, an eye exam is $45 and dental exams cost $25.  Therapy sessions are $60. 
 
The retail giant wants to fill the gap for its customers without health insurance, as well as 
those who have insurance plans with high deductibles and out-of-pocket costs. 
 
Walmart’s goal is to have its doctors to replace patient’s current primary care providers, 
which will bring them into the clinics more routinely.  Walmart is taking a different approach 
from CVS’ Minute Clinics and many urgent care facilities, which offer basic treatment for the 
occasional; strep throat or ear infection. 
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Woody Ensign — 28 years 

Megan Biscomb – 8 years 

Beau Bentley — 5 years 

Hunter Haglund — 5 years 

Brenda Massey — 13 years 

Charles Parker—14 years 

Julie Haley—19 years 

 

Thank you for being members! 
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Or go to: 
http://tahupac.org/contribute/ 



 

 

 

 A full-page ad in our award winning   
   local newsletter the ETAHU Review  
   circulated electronically each month to all   
   80+ East Texas members & archived on our          
 website. (etahu.org) 
 
 5 minutes at the podium to pitch your company. 
 
 Table in meeting room to display your  
    marketing materials.  
 
 Distribution of  your marketing materials to all 

meeting attendees. 
 
 Verbal Recognition at the meeting, in meeting 

agenda distributed to attendees & on website.  
 
 ! 

The East Texas Association  
of Health Underwriters (ETAHU) 

 

Contact Angie Pascual, ETAHU Sponsorship Chair to sign up!  

Email angela_pascual1@uhc.com  
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East Texas Association of Health Underwriters 
LUNCHEON SPONSOR 

 
Name ______________________________   Company Name ____________________________ 
 
Address ______________________________________________________________________ 
 
City ____________________________  State  _______________  Zip _____________________ 
 
E-mail ________________________________________________________________________ 
 
Please provide a copy of the information you want on our website and in our newsletter. 
 
 AMOUNT DUE:    $125.00    
 
Method of Payment _______Check Enclosed (Payable to ETAHU) 
 
                                      _______ Credit Card  Charge my credit card in the amount of  $________ 
 
(Circle one):         MasterCard              Visa          American Express             Discover  
 
Cardholder Name   _________________________________________________________ 
Card number          __________________________________________________________ 
VAL Code (3-4 digit code on card) ______________ Exp. Date _______________________ 
 
I authorize ETAHU to charge my credit card in the above amount.  I understand that my 
Billing statement will read “East Texas Health Underwriter’s”. 
Signature _________________________________________________________________ 
 
 

YOU MAY REQUEST A CHANGE WITHIN 30 DAYS OF THE MEETING. 
NO REFUNDS WILL BE ISSUED, YOU MAY RESCHEDULE. 

 
Please mail this form with payment to: 
ETAHU 
PO Box 133214 
Tyler, TX  75713-3214 
 
Or e-mail to Jeff Sherrod, ETAHU Treasurer at sherrodjw@aol.com 
If you have any questions, please contact: 
 
Angie Pascual, ETAHU’s Sponsorship Chair at angela_pascual1@uhc.com  
Or call 936-637-3444 
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of Health Underwriters 2019-2020 

 

       Page 18                                  ETAHU Review: June 2020 

 
 
President*    Cynthia Swanson 903-561-8484      Cynthia.swanson@hibbshallmark.com 
 
President Elect     Cynthia Swanson 903-561-8484      Cynthia.swanson@hibbshallmark.com 
 
Treasurer    Jeff Sherrod 903-759-2471        sherrodjw@aol.com  
 
Secretary/ Hospitality     Wendy Bratteli     903-570-5351     wendy@brattelibenefitconsulting.com 
 
Professional Development Angie Pascual 903-539-4405       Angela_pascual1@uhc.com 
  
Website     Beau Bentley 903-842-4315       beau@customizedbenefitplans.com 
 
Public Service   Brenda Massey    903-561-8484      Brenda.Massey@hibbshallmark.com 
 
TV/Radio Relations Craig Smith  903-509-2292       csmith@arkassurance.com 
     
Media Publications Brenda Massey 903-561-8484       Brenda.Massey@hibbshallmark.com 
 
Sponsorships  Angie Pascual 903-539-4405       Angela_pascual1@uhc.com 
 
Membership  Joe Sherman  972-404-2621      JSherman@insxch.com 
 
Retention   Donna Blackwell  903-561-8484      Donna.blackwell@hibbshallmark.com 
 
Legislation/HUPAC Mary Ann Blair 903-939-6403      mblair@hbins.com 
 
Sergeant at Arms   Mark Everett 903-509-8808      meverett@hbins.com 
 
Immediate Past President Chad Panepinto    469-406-9474  chad.panepinto@transamerica.com 
 
*Newsletter, Communications, Awards 
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