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July 2020 
ETAHU President’s Report 
 
 
I hope that everyone is doing well at this time.  I know in our little berg we have had an up-
tick in cases but they are also testing more people so this may be expected. 
 
I hope everyone had a great 4th of July—mine was a girl friend concert party watching Bar-
bara Streisand ring the New Year of 2000.  Do you remember how  everyone thought we 
would lose all computers at that time? 
 
Continue to fight the good fight. 
 
Due to the lack of attendance we will not be having a meeting this Friday.  We are looking 
into doing some virtual meetings. 
 
We are looking at the Symposium to see if we can still have it and we will let you know 
about it in the upcoming weeks. 
 
Hope to see you soon! 
 
 
 
 
With Appreciation, 

 

Cynthia Swanson, SGS, BAM 
ETAHU Chapter President; 2020-2021 
 
“if you keep doing what you’ve always done, you’ll always get what you’ve always gotten.” - 
John Maxwell 
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            ETAHU  
                 CALENDAR OF EVENTS 2020 

        
 
                                                              
 

June 2020 
 
  
June 19, 2020        ETAHU Board Meeting — TBD 
     ETAHU —Symposium Cancelled 
 
June 27—30    NAHU Convention— Will be Virtual—more details to come 
 
 
July 17, 2020    ETAHU Board Meeting — 10:15—11:15 
     ETAHU —11:30 -1:00 
     Location  - Cancelled 
 
 
 
 
 
August 21, 2020   ETAHU Board Meeting — 10:15—11:15 
     ETAHU —11:30 -1:00 
     Location — Hollytree Country Club 
     Speaker:    TBD 
      Subject:     TBD 
       
 
 

       

 
 
  
                                Financial reports are available for review, contact the Association Treasurer 

 
 
   
 
 
 
 
 

ETAHU—Established October 15, 1989 
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The Right Questions to Ask 
 

More of the right questions to ask: 
 
 When a customer complains—Please tell me: Exactly 

what happened?  Where did we go wrong?  What will 
it take to get you back as a customer?  What can we do 
to make it right? 

 Whenever you want to build rapport with employ-
ees—What’s your advice on this problem?  How does 
the situation look from your perspective? What do you 
think I’m overlooking? What ideas do you have for 
strengthening our team? 

 When you want people to think about what they’re do-
ing, rhetorical questions evoke introspection/
contemplation:  Why do you work as hard as you do?  
What does quality really mean?  Have you ever won-
dered why customers choose to buy from us? 

 
 

      Smart Moves for People in Charge 
 

 

 
 . 
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 When it comes to Medicare Advantage plans, it’s not “set it and 
forget it” for a sizable percentage of enrollees.  An eHealth survey 
found 40% of women and 33% of men had changed from one Medi-

care Advantage plan to another in the most recent enrollment pe-
riod.  eHealth’s survey also found that 40% of those with incomes 
below $25,000 had changed plans, compared with 29% of those with 
incomes over $100,000. 

 

Among those who had changed plans, the top two reasons cited were 
lower premiums (35%) and better prescription drug coverage (28%).  
Those in their 70’s also were more likely than other enrollees to 
change plans, with 49% of those ages 71-79 changing plans at least 
once, as opposed to 28% of those ages 65-70. 

 

Despite  the percentages of those who change plans, 84% said they 
are satisfied with their plan while 5% said they would change plans 
during the next open enrollment.       

          InsuranceNewsNet 



 

 

 

Learn To Laugh  
 

 

     We have hundreds of things to do, and the moment-
to-moment potential for so many things to go wrong.  
To our credit, it we keep trying.  But to think we can 
keep it going 100% of the time, mistake free, and do it 
all with a smile is ludicrous.  Sometimes, you just have 
to laugh at yourself.  And when you do, it’s a huge re-
lief.  You’re also able to be a bit easier on other people.  
My guess is, you probably enjoy people with a sense of 
humor more than people without one.  Apply the same 
standard to yourself—enjoy your own company more. 

                                                         Don’t Sweat the Small Stuff 
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About the Course 
Developed by experts in both the Patient Protection and Affordable Care Act (ACA) and 
overall employee benefits law, this high-level course will ensure that the student under-
stands how the law came to be enacted, the ACA’s place in the overall body of federal 
and state laws regulating public and private healthcare and health insurance programs, 
and how the law may evolve and change in the future. 
Students that complete this certification program will be better prepared to counsel both 
individual and business consumers of health insurance on the specifics of the ACA im-
pacting new options and requirements for health plans the law has created, and how to 
best help consumers moving forward. This course includes a hard copy of the course 
textbook (table of contents). 
 

Course Highlights 
Introduction — ACA Then to Now 
ACA and Its Impact on Health Insurance Policies  
ACA and Its Impact on Health Insurance Markets 
ACA and Employer-Sponsored Plans 
ACA and the Small Employer 
ACA Employer Mandate  
ACA Employer Reporting Requirements 
ACA and the Individual Market/Exchanges 
ACA and Other Populations/Provisions 
ACA Moving Forward  
 

Online Cost 
The cost of the Employer-Sponsored Plans in a Post ACA Era Certification course 
is $595 for members and $775 for non-members* (refund policy), which includes 
online instruction in 10 webinar modules, a hard copy of the course textbook (table of 
contents)**, a final exam and continuing education credits (status by state and rules). 
Upon completion, the student will receive a certificate of completion as a Certified Em-
ployer-Sponsored Plans in a Post ACA Era Professional. Please check your state's 
CE approval status prior to purchasing the course.  

http://nahu.org/media/4404/esp-textbook-table-of-contents.pdf
http://nahu.org/professional-development/refund-policy
http://nahu.org/media/4404/esp-textbook-table-of-contents.pdf
http://nahu.org/media/4404/esp-textbook-table-of-contents.pdf
https://www.netstudy.com/nahu/site/coursedetails/1174
http://www.netstudy.com/nahu/site/staterules
https://www.netstudy.com/nahu/site/coursedetails/1174


 

 

Insurer Orgs Ask Congress to Expand 

Health Coverage  

 

The American Hospital Association (AHA), America’s Health Insurance Plans 

(AHIP) and the U.S. Chamber of Commerce sent a letter to expand health cover-

age for employers and workers. 

 

“Employers need more support—and workers need to be able to continue their 

stable, secure coverage,” the letter reads.  “As you consider the  next round of 

legislation to overcome COVID-19, we urge you to prioritize maintaining private 

health benefits for individuals and families and to increase coverage options for 

those who are already insured.” 

 

The organizations asked Congress to provide subsidies during the crisis to offset 

the cost of health coverage, cover the full cost of coverage for unemployed 

workers under the Consolidated Omnibus Budget Reconciliation Act, and lift the 

limit on qualifying expenses through health savings accounts.  Additionally, they 

urged Congress to open a special enrollment period for the health marketplaces 

created under ACA while also increasing the eligibility for subsidies in the mar-

ketplace. 
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Get More from your Web Page 

 

     More thoughts on retaining visitors after you’ve 
drawn them to your Web site: 

 

 Offer multiple calls to action on your landing page.  
Have links at the top, bottom and middle so visitors 
can take action when they are ready. 

 Track everything.  Try to custom tag each link so you 
know which are used most.  You can also see where you 
lose visitors and work on fixing it. 

 Don’t offer escape routes.  Some landing pages offer 
so many options that visitors get side-tracked.  The 
goal of a landing page is to funnel visitors down to 
the desired call to action. It’s fine to tell visitors 
a bit about yourself. But offering links to rest of 
your site gives them permission to bail out on why 
they came in the first place. 

       Web Digest for Marketers 
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     Life in a Rut 
 

     In today’s fast world, risk taking is becoming mandatory.  
One clue that you’re not taking enough risks is that you feel 
as if your life is in a rut.  If you’re feeling that way, now’s a 
great time to break the self-imposed lock on rigid thinking 
and preconceived ideas that there is no other way to ap-
proach problems, situations, or people.  Don’t allow your 
fear to continue to corral your natural avant-garde impulses, 
to clip your creativity to keep you in lock-step adherence to 
everyday sameness.  One word describes the result:  bor-
ing.  And in Business, the one word  is even harsher: defeat.  
Break free from your rut now. 

 
        A Is For Attitude 
 
 

  
 
 
  

 
 

 

 
 
 
  

       Page 12                     ETAHU Review: July 2020 



 

 

Head Off These Summertime Skin Woes 
 

 Shower and shampoo immediately after getting our of the pool, us-
ing a mild cleanser or body wash made for swimmers.  Chlorine from 
swimming pools can dry and irritate your skin. 

 
 Recognize poison ivy, poison oak and poison sumac so you can avoid 

them and the resulting itchy rash. 
 
 Reduce your risk of heat rash by earing lightweight loose-fitting cloth-

ing, exercising outdoors during the coolest part of the day or moving 
your exercise routine indoors in air conditioning, and keeping your 
skin cool by using fans or air conditioning. 

 
 Check your medication to make sure it won’t cause an adverse reac-

tion when you go out in the sun. 
 
       Source:  American Academy of Dermatology 
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Brittany Pitts—2 Years 

Kay Swigart—2 Years 

Scott Ward—23 Years 

Toni Melton—15 Years 

Tammy Wellborn—3 Years 

Jessica Marvay—3 Years 

 

 

Thank you for being members! 
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Or go to: 
http://tahupac.org/contribute/ 



 

 

 

 A full-page ad in our award winning   
   local newsletter the ETAHU Review  
   circulated electronically each month to all   
   80+ East Texas members & archived on our          
 website. (etahu.org) 
 
 5 minutes at the podium to pitch your company. 
 
 Table in meeting room to display your  
    marketing materials.  
 
 Distribution of  your marketing materials to all 

meeting attendees. 
 
 Verbal Recognition at the meeting, in meeting 

agenda distributed to attendees & on website.  
 
 ! 

The East Texas Association  
of Health Underwriters (ETAHU) 

 

Contact Angie Pascual, ETAHU Sponsorship Chair to sign up!  

Email angela_pascual1@uhc.com  
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East Texas Association of Health Underwriters 
LUNCHEON SPONSOR 

 
Name ______________________________   Company Name ____________________________ 
 
Address ______________________________________________________________________ 
 
City ____________________________  State  _______________  Zip _____________________ 
 
E-mail ________________________________________________________________________ 
 
Please provide a copy of the information you want on our website and in our newsletter. 
 
 AMOUNT DUE:    $125.00    
 
Method of Payment _______Check Enclosed (Payable to ETAHU) 
 
                                      _______ Credit Card  Charge my credit card in the amount of  $________ 
 
(Circle one):         MasterCard              Visa          American Express             Discover  
 
Cardholder Name   _________________________________________________________ 
Card number          __________________________________________________________ 
VAL Code (3-4 digit code on card) ______________ Exp. Date _______________________ 
 
I authorize ETAHU to charge my credit card in the above amount.  I understand that my 
Billing statement will read “East Texas Health Underwriter’s”. 
Signature _________________________________________________________________ 
 
 

YOU MAY REQUEST A CHANGE WITHIN 30 DAYS OF THE MEETING. 
NO REFUNDS WILL BE ISSUED, YOU MAY RESCHEDULE. 

 
Please mail this form with payment to: 
ETAHU 
PO Box 133214 
Tyler, TX  75713-3214 
 
Or e-mail to Jeff Sherrod, ETAHU Treasurer at sherrodjw@aol.com 
If you have any questions, please contact: 
 
Angie Pascual, ETAHU’s Sponsorship Chair at angela_pascual1@uhc.com  
Or call 936-637-3444 
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East Texas Association  
of Health Underwriters 2019-2020 
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President*    Cynthia Swanson 903-561-8484      Cynthia.swanson@hibbshallmark.com 
 
President Elect     Joe Sherman  972-404-2621      JSherman@insxch.com 
 
Treasurer     Angela  Bridges 903-434-4705       ABRIDGES@higginbotham.net  
 
Secretary/ Hospitality     Wendy Bratteli     903-570-5351     wendy@brattelibenefitconsulting.com 
 
Professional Development Cynthia Swanson 903-561-8484  Cynthia.swanson@hibbshallmark.com 
  
Website     Beau Bentley 903-842-4315       beau@customizedbenefitplans.com 
 
Public Service   Brenda Massey    903-561-8484      Brenda.Massey@hibbshallmark.com 
 
TV/Radio Relations Craig Smith  903-509-2292       csmith@arkassurance.com 
     
Media Publications Brenda Massey 903-561-8484       Brenda.Massey@hibbshallmark.com 
 
Sponsorships  Angie Pascual 903-539-4405       Angela_pascual1@uhc.com 
 
Membership  Joe Sherman  972-404-2621      JSherman@insxch.com 
 
Retention   D’Ann Miller  903-561-8484      Dann. Miller@hibbshallmark.com 
 
Legislation/HUPAC Mary Ann Blair 903-939-6403      mblair@hbins.com 
 
Sergeant at Arms   Mark Everett 903-509-8808      meverett@hbins.com 
 
*Immediate Past President, Newsletter, Communications, Awards 
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