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Hello September In Branson

2017-2018 ETAHU
Protecting the Consumer’s Future – America’s Benefit Specialist
Stay Engaged

September, 2017 / President’s Message
Greetings ETAHU:
Education Day was well attended and a great day of learning on many levels!
Hats off to our sponsors, speakers, guests and all of you who came together to make
this important annual event happen once again; especially in August – when we all would
rather have been on vacation at our favorite beach or some fabulous place in the mountains.
Upcoming Events:
Our September meeting will feature Gentrie Pool—Course title is:
I Want! I Want Out! Is This A Qualifying Event?
Lee Manross, our state lobbyist will also visit during this meeting with legislative updates.
In October, we are proud to present Carol Bailey for a 1-hr CE:
New Push for Generics.
Please remember our Texas neighbors to the south as they continue to struggle with the
aftermath of Hurricane Harvey. We will collect monetary donations in support of the Red
Cross’ Hurricane Harvey relief effort at our September meeting.
Blessings –

Mary Ann Blair, RHU, REBC – 2017-2018 ETAHU President
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ETAHU
CALENDAR OF EVENTS 2017
September 2017
September 15, 2017

ETAHU Board Meeting—10:30—11:30
ETAHU— 11:30—1:00
Location—Hollytree Country Club
Speaker: Gentrie Pool
Course: I Want! I want Out! Is This a qualifying event?
Course: # 45832 Course time : 1 hour
Provider: # 32408
Speaker: Lee Manross
Course: 2017 Health Insurance Legislation—Snoozer or Game
Changer?
Course: # 108744 Course time : 1 hour
Provider: # 32408

October 2017
October 20, 2017

ETAHU Board Meeting—10:30—11:30
ETAHU— 11:30—1:00
Location—Hollytree Country Club
Speaker: Carol Bailey
Course: New Push For Generics
Course: # 14767 Course time : 1 hour
Provider: # 32408

November 2017
November 17, 2017
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Gentrie Pool is Mid Market Vice President for ConnectYourCare (CYC) for the up
to 5000 employees. She specializes in design and implement benefit strategies using tax-advantaged accounts, technology, and transparency tools that deliver results for employers and employees. Prior to joining ConnectYourCare, for four
years, Gentrie served as Sales Director and then Vice President for Sterling Administration. Throughout her career, Gentrie has served in leadership roles in employee
benefits specifically related to: Production/Consulting, Director of Operations, Account Management, Production, Human Resources, Payroll, Corporate Training
and Communication and Compliance. Her first 10 years in the industry, she was in
production/consulting roles and also Account Management training on the broker
side of the business. She has spent the last eight years on the carrier/TPA side.
Gentrie is the former president of the Fort Worth Association of Health Underwriters, she served on the board for 10 years at the local and state levels. She holds her
L&H and P&C licenses in multiple states, as well as her GBA, RHU, REBC, RPA,
SGS and CSA along with her CEBS designation. Gentrie is a NAHU Healthcare
Reform Certification Course, Certified Professional. She consistently develops and
teaches continuing education courses for L&H, P&C, HR professionals. You can
find several articles written by her in various national industry magazines as well.
Gentrie also has a Masters of Science in Communication Studies from Texas
Christian University. Most importantly: she has a 360 degree perspective on how
the landscape of employee benefits affects both the employer and employees.
Gentrie resides in the Dallas/Fort Worth area with her family.
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Lee Manross, registered lobbyist for the Texas Association of Health Underwriters,
began his professional insurance association activities in 1990, recruited as a member of Austin AHU. He served as the AAHU legislative chair for eight years, a
member of the TAHU Legislative Council 1992-98, and also as NAHU Region IV
Legislative Chair in 1993-94.
Lee's insurance background stretches back to the 1980s when he opened his own
scratch P&C agency and later expanded to include life and health insurance and
other employee benefit programs. He subsequently developed the benefits departments for two independent agencies in Austin before becoming the TAHU lobbyist
in 2003.
He grew up in Perryton, Texas, and attended the University of Texas at Austin. He
currently lives in Austin.
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Proposals exist because buyers think they can get the lowest price by pitting one company against the other. Here’s a strategy: When someone asks
me for a proposal, the first thing I say to them is “No.” That shocks them.
(Besides, proposals are a pain in the rear).
I ask if they were taking notes and offer to sign the notes. I continue by
saying, “All we really need to do is pick a date to begin.” and 30% of the
time the prospect will say, “You’re right.” The other 70% of the time, they insist on a proposal—but I’ve just won 30% of the business without one!
There’s a reason: I have sales guts—and you don’t. In reality, many proposals can be eliminated if your prospect feels the price is fair and the risk
is low.
The Little Red Book of Sales Answers

i)

Page 7

ETAHU Review: September 2017

There’s nothing quite like watching your company bank account
drain dollar by dollar to instill a sense of existential foreboding. But
there are a few ways to think about your money burn rate. One is to regard money as the fuel that keeps the company alive for a finite period
until you either win or lose. In this light, the task is to cut the burn to a
simmer and buy as much time as possible. However, time is only one
dimension—capital also buys opportunities. Sometimes the right
choice is to spend a chunk to create a better chance of hitting your target before time expires—even though it takes time off the clock.
Inc.

i)
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Commonly known as the stress hormone, cortisol is produced, in part,
by the adrenal glands when we’re under pressure and perceive a threat.
The alarm system works beautifully. And normal levels are critical for
maintaining steady energy throughout the day. But chronic stress
(overwork, under rest, pressure) can put the cortisol function into overdrive leading to insomnia, excess belly fat, anxiety, depression and extreme fatigue, to name a few. Low energy, catching more colds and having a shorter emotional fuse are other early signs. A saliva test at a lab
can confirm if this is part of the problem.
Experience Life

Don’t let this happen to you during 4th Quarter!
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Ethical eggs? Chicken-friendly eggs have gone mainstream (fast-food joints
even use them!). The words may conjure images of hens frolicking on a farm, but
that’s not exactly the case:





Cage-free hens live in large barns. They don’t have outdoor access, and they
get about 1.5 square feet of space each. They can move more & socialize.
Free-range fowls are also housed in barns, but have access to at least 2 square
feet of outdoor space—and vegetation.
Pasture-raised chickens get a minimum of 108 square feet of outdoor space, plus
indoor space for resting and roosting resulting in less-stressed hens.
Women’s Health

Cage-Free

Free-Range

Pasture-Raised
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Don’t be naïve about office memos:

 Lateral handoff—It’s purpose is to shift responsibility from others to you.

A few of

these can ruin an entire week.

 Serf and Turf—From on high, a territorial memo that obliquely ‘warns’ plebeians below not to touch something.

 Cattle Brand—A thinly veiled memo used as a defensive tactic to publicly associate
yourself with an idea or project.

 Boomerang—A memo in which you blast someone or something; sooner or later it
will rebound n you.

 Post Meeting Reality—Theoretically, these are to memorialize decisions, but their real purpose is to prevent people from lying about what was said. Therefore, whoever
drafts these crates reality.
Work Would Be Great, If It Weren’t for the People
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One of the most common marketing mistakes is emphasizing telephone numbers, and not town names, on delivery trucks and vehicles. The only time people write down a company’s number is when the truck driver has forced them off
the road. Marketers often exacerbate the mistake by painting the phone number in a dominant size, trying to do the wrong thing right. It is more effective to
feature your company name, your town and state, and a good advertising line.
Your truck is not a phone book. It is a moving message board.
There are exceptions to the rule: When your business provides a consistent
local consumer service or when your number expressed in letters is a truly
memorable word or phrase.
How to Become a Marketing Superstar
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Eighty percent of your boss’s satisfaction with you is related to only 20% of the
work you perform. To be as effective as possible, find out what that 20% is, then be
certain that you put your attention on that 20%. Spending the majority of your effort on the 80% he doesn’t care about won’t get you kudos.
How do you find out what that 20% is? Ask. Ask him to describe the ideal employee. Ask what tasks or area of the job you should concentrate on. Then ask
what the next important area is, and so on. Do the same when taking on a new assignment. P.S. Be sure to take notes!
Simplify your Work Life
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An idea is never more vulnerable than in the critical moments after
somebody says, “That’s a great idea!” That’s when most people decide
how they can resent it, resist it, misrepresent it, misuse it, lose it, neglect it, or love it to death. To help minimize the damage:

Check

your ego at the door. It’s easier to resent a good idea than
to embrace it, especially if it’s not your own. Resist.

Don’t

go by the book. People often react to a good idea by trying
to figure out what it has in common with what they’ve done before .
The real opportunities usually lie in the differences.

Be

ruthless about profitability. No matter how elegant or seductive
the idea, know the risks and be sure the rewards are sufficient.

What They Still Don’t Teach you at HBS

Page 14

ETAHU Review: September 2017

Predetermine the tempo of your negotiations. Before you start, whether
you are buying or selling, you should try to look at all the factors that will be
coming up in the future that can affect the negotiations. Negotiations are
rarely concluded in one conversation or meeting.
How often do you want to meet? How much do you want to accomplish at
each meeting? Will your schedule allow a quick succession of meetings?
Will your opponents? You can control the pace if you know your own strong
and weak points. You should try to predetermine if it is to your advantage to
move quickly or slowly. A lot will depend on what the other side says to you.
But have a game plan for the tempo of the meetings. You can always adjust it.
Friendly Persuasion
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Taxing Employer-Funded Health Insurance Would Be A Disaster
Congress’s drive to repeal and replace the Affordable Care Act has stalled. Now, some lawmakers
are shifting their focus to tax reform.
House and Senate leaders hope to drastically lower business and individual rates. To pay for these
cuts, they may have to end or limit some deductions and exemptions.
Some legislators and policy wonks have called for ending the “employer exclusion,” which exempts
employer-sponsored health benefits from income and payroll taxes.
Such a change would be disastrous. More than 175 million people rely on the employer-sponsored
health insurance system for high-quality coverage. Taxing that coverage would force millions of
Americans to shoulder more of their health costs on their own—and could cause employers to quit offering insurance altogether.
The tax exclusion for health benefits encourages employers to provide insurance—and workers to
demand it. After all, a dollar of untaxed health benefits is worth more than a dollar of taxed cash wages.
According to the Kaiser Family Foundation, employers last year covered 80 percent of the premiums
for individual employee plans and 70 percent for family plans, on average.
Because employer-sponsored insurance is such a good deal, everyone within a company who is eligible for coverage tends to sign up. So employers’ insurance pools are typically balanced, with a mix
of young and old workers. That means that insurance companies can predict a company’s yearly
medical claims with reasonable accuracy.
That predictability prevents huge premium increases. In recent years, premiums for employersponsored plans have increased about 6 percent annually.
By contrast, premiums on the individual market exchange are projected to jump 18 percent next year.
Workplace health plans also help employers attract and retain talent. Eighty-seven percent of workers say that employer-sponsored health insurance is either “very” or “extremely” important when
deciding whether to remain in a job or find a new one. Two in three human resources professionals
predict that health benefits will increase in importance as a recruiting tool over the next few years.
Forty percent of workers say they’d prefer new or additional health benefits to a salary increase.
Nearly half of workers say they’d quit within a year if their employers stopped offering insurance.
Clearly, the employer-sponsored insurance system is popular—which makes Congress’s interest in
upending it puzzling.
Earlier this year, lawmakers in both the House and Senate publicly explored taxing the contributions
that employers make toward their workers’ premiums.
(Cont. on next page)
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Taxing Employer-Funded Health Insurance Would Be A Disaster (cont.)
Doing so would saddle employers with massive new costs—and force many to reduce their benefits packages to cut expenses. Some companies might stop providing plans entirely.
Further, there’s no guarantee that employers would raise salaries to compensate for dropping
health coverage.
Even if companies continued to offer coverage, workers would face much higher costs. They’d
have to pay income taxes on the thousands of dollars in health benefits they receive, as if those
benefits were a bonus check.
Some in Congress have proposed only taxing benefits whose value exceeds a certain cap. This,
they say, would cause taxes to only fall on rich people with generous health plans. As one Congressman claimed, “the Average Joe would not ever see this” tax.
That’s simply not true. Over 15 percent of middle-income workers would have to pay such a
tax, according to the Urban Institute. Since insurance premiums are increasing steadily, more
and more workers’ plans would fall prey to the tax each year.
Taxing benefits would likely cause some lower-wage earners to drop their employer-sponsored
plans and seek subsidized coverage in the exchange marketplace. Consequently, employers
might not have enough participants in their insurance plans, especially young people, to continue offering them. And that would leave everyone to fend for themselves.
Employer-sponsored insurance has been the bedrock of our nation’s healthcare system for decades. Lawmakers must continue to resist the temptation to impose new taxes on employersponsored benefits.
Janet Trautwein
CEO
National Association of Health Underwriters
(This was published in Newsweek on August 14, 2017 as an opinion)
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Hurricane Harvey Relief

WE will be taking donations on Friday, September 15 at
the ETAHU monthly meeting.
These donations will go direct to fellow members of
the Association of Health Underwriters that have
been effected by Hurricane Harvey.
The donations will be converted into gift cards that
can be given out to the members in need.
Lets all give not only our dollars but our prayers as
well.

i)

Page 19

ETAHU Review: September 2017

More Blunt food for thought:



Forget blame. You can either fix the blame or fix the problem. I’ve
found it better to skip the blaming part and just had straight toward
the solution.



When I’m not getting the results I want, I try to become aware of why
that is happening. Every time, it’s because I have done something
stupid—I have acted in a way that is inconsistent with my words and
my wants. This applies to you and your results, too.



Lighten up. Most of the stuff you’re upset about isn’t going to matter
in the long run. In fact, most of it won’t matter in a half hour.
No Time for Tact

i)
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The East Texas Association
of Health Underwriters (ETAHU)
Invites you to become a Luncheon Sponsor



A full-page ad in our 8 time award winning
local newsletter the ETAHU Review
circulated electronically each month to all
90+ East Texas members & archived on our
website. (etahu.org)



5 minutes at the podium to pitch your company.



Table in meeting room to display your
marketing materials.



Distribution of your marketing materials to all
meeting attendees.



Verbal Recognition at the meeting, in meeting
agenda distributed to attendees & on website.



!

Contact Angie Pascual, ETAHU Sponsorship Chair to sign up!
Email angela_pascual1@uhc.com
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East Texas Association of Health Underwriters
LUNCHEON SPONSOR
Name ______________________________ Company Name ____________________________
Address ______________________________________________________________________
City ____________________________ State _______________ Zip _____________________
E-mail ________________________________________________________________________
Please provide a copy of the information you want on our website and I our newsletter.
AMOUNT DUE:

$125.00

Method of Payment _______Check Enclosed (Payable to ETAHU)
_______ Credit Card Charge my credit card in the amount of $________
(Circle one):

MasterCard

Visa

American Express

Discover

Cardholder Name _________________________________________________________
Card number
__________________________________________________________
VAL Code (3-4 digit code on card) ______________ Exp. Date _______________________
I authorize ETAHU to charge my credit card in the above amount. I understand that my
Billing statement will read “East Texas Health Underwriter’s”.
Signature _________________________________________________________________
YOU MAY REQUEST A CHANGE WITHIN 30 DAYS OF THE MEETING.
NO REFUNDS WILL BE ISSUED, YOU MAY RESCHEDULE.
Please mail this form with payment to:
ETAHU
PO Box 133214
Tyler, TX 75713-3214
Or e-mail to Jeff Sherrod, ETAHU Treasurer at jeff_sherrod@uhc.com
If you have any questions, please contact:
Angie Pascual, ETAHU’s Sponsorship Chair at angela_pascual1@uhc.com
Or call 936-637-3444
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East Texas Association
of Health Underwriters 2017-2018

President

Mary Ann Blair

President Elect

Chad Panepinto

Treasurer

Jeff Sherrod

903-939-6403

mblair@hbins.com

469-406-9474

chad.panepinto@allstate.com

903-759-2471

jeff_sherrod@uhc.com

Secretary/ Newsletter/
Awards
Cynthia Swanson 903-561-8484 Cynthia.swanson@hibbshallmark.com
Professional Development Jennifer Henry

Website

Kim Braly

Public Service

Megan Biscomb

903-581-2400
903-581-0077
903-570-4535

TV/Radio Relations

Craig Smith
903-509-2292
Jana McJunkins 903-509-2292

Media Publications

Brenda Massey

903-561-8484

Sponsorships

Angie Pascual

903-539-4405

Hospitality

Wendy Bratteli

903-581-0077

jhenry@sellerspatterson.com
kbraly@threlkeld.com
megan@friesen-strain.com
csmith@arkassurance.com
jmcjunkins@arkassiramce.com
Brenda.Massey@hibbshallmark.com
Angela_pascual1@uhc.com
wbratteli@threlkeld.com

Membership/Retention Rachel Huber

972-246-3849

Legislation

903-572-4366

tmelton@higginbotham.net

Immediate Past President D’Ann Miller

903-343-6647

Dann.Miller@hibbshallmark.com

Trustees

469-222-6055
903-343-6647

NormanB1@aetna.com
Dann.Miller@hibbshallmark.com
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Toni Melton

Beverly Norman
D’Ann Miller

rhuber1@metlife.com
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