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March, 2019
ETAHU President’s Report
NAHU is in an important avenue, not only for Continuing Education for our members, but to help
educate our Nation’s leaders in Washington D.C. The Representatives of our communities are in a
battle every day. Waves of information from all over the political spectrum are crashing into our
Representatives. It is up to every board in the country from every community to be the voice of
their chapter when we travel to Washington D.C. on February 25th. We are united as an organization to secure our futures. TAHU continues to be a strong informative source for our Nation’s leaders to create a better Healthcare system. I would like to challenge each and every one of our members to contribute to TAHUPAC and NAHUPAC. Our dues for ETAHU and NAHU are prohibited
by law to go towards political contributions. We need our voices to be heard by those who represent our industry and cause.
I would like to thank Michael Douglas for giving a very informative presentation on how to “Stop
the Bleed” program on Feb 1st. There may come a day where you are forced to step up to the plate
to help a fellow citizen in need. This could be a car crash, a fall from a ladder or even a shooting.
Knowing how to stop the bleed until Paramedics arrive could be crucial to saving that person’s life.
This was an informative and very interesting discussion.
Please join us for our next month’s meeting:
Where: Hollytree Country Club, Tyler, TX
When: Friday, March 1, 2019
Time: 11:30
Speaker: Mike Smith
Subject: Size Matters
Provider#: 32637 Course #: 92793

Best Regards,
Chad M. Panepinto, MBA
ETAHU Chapter President; 2018-19
“One difference between perseverance and obstinacy is that one often comes from a strong will, and the other from a strong won’t.”
Henry Ward Beecher

Page 2

ETAHU Review: March 2019

ETAHU
CALENDAR OF EVENTS 2018

March 2019
March 1, 2019

ETAHU Board Meeting — 10:30 - 11:30
ETAHU —11:30 -1:00
Location — Hollytree Country Club
Speaker: Mike Smith
Subject: Size Matters —1 Hour
Provider #32637—Course #92793

April 2019
April 5, 2019

ETAHU Board Meeting — TBD
ETAHU —7:30—3:30
Location — Studio Movie Grill
Speaker: See page 10

April 24—26, 2019

TAHU Convention
Location Dallas /Addison Marriott by the Quorum

May 2019
May 3, 2019

ETAHU Board Meeting — 10:30 - 11:30
ETAHU —11:30 -1:00
Location — Hollytree Country Club
Speaker: Mary Ann Blair
Subject: Ethics The NAHU Way—2 Hours
Provider #32408—Course #3101

May 3 –4, 2019

Regional Leadership Training
Nashville, TN

June 2019
June 7, 2019
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ETAHU Board Meeting — 10:30 - 11:30
ETAHU —11:30 -1:00
Location — Hollytree Country Club
Speaker: Michael Stephens
Subject: Referenced Based Pricing
Provider #32408—Course #

ETAHU Review: March 2019

Page 4

ETAHU Review: March 2019

You already know the concept: Watch out for funny money. Casinos know that people bet
faster with a $100 plastic chip than a $100 bill. It’s easier to sell a $60K car as only $699 a
month. Funny money is money that doesn’t seem real—but it is. Good negotiators train themselves to think of real money whenever they transact business. Only then can they decide
whether they want talks to revolve around abstractions like percentage rates, cost per pound,
price per unit, employee-hours, overhead rates or labor rates per hour. If the other side wants
to negotiate in terms of funny money, that is their problem, not yours. People who deal in funny money without converting it to real money usually make larger concessions than they
should.
In Business As In Life

Page 5

ETAHU Review: March 2019

Website Sponsor
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Some would argue that we’re losing the ability to do ‘deep work’, professional
activities performed in a state of distraction-free concentration that push our cognitive abilities to the limit. Modern knowledge workers have had their attention
spans fragmented to slivers by network tools (smartphones/computers) resulting in
‘shallow work’: non cognitively demanding, logistical-style tasks, often done
while distracted that produces muted quality. The ability to perform deep work is
becoming increasingly rare at exactly the same time it is becoming increasingly
valuable. But deep work is a skill that can be cultivated.
Deep Work
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We all want to matter. Whenever you try to satisfy a client, this feeling dominates
the transaction: The person’s need to feel important.
An illustration: The next time you observe a customer explode, study him. Is he
hating some inconvenience? Frustrated by a bad day? No. The customer feels upset because he feels slighted. He isn’t raging because your clerk didn’t care about her job.
He is raging because she didn’t care enough about him. He is not concerned about convenience/cost. He is concerned about himself.
Customers take service mistakes personally. In their view, your clerk did not err;
instead, your clerk didn’t care about the customer. Nurture every customer’s sense of
importance.

What Clients Love
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The best note-taking apps let you access your stored notes on whatever
device you currently have at hand. But the most important feature is to let
you add, clip, and store—and later find–random bits of info quickly and easily. Two relatively new players are designed to do just that (I personally use
OneNote, but it’s a bit clunky to use on a smartphone).
The new simple, free alternatives are Google Keep and Dropbox Paper.
Both are designed to make storing/sharing bits of info easy, while keeping the
overhead to a minimum. At this time, Keep may be the more useful of the two
for the average Windows user.
Windows Secrets
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EAST TEXAS ASSOCIATION OF HEALTH UNDERWRITERS
Presents
2019 Annual Sales Symposium
Friday – April 5, 2019
Studio Movie Grill, Tyler, Texas

Protect Your Legacy
EVENT AGENDA

VENDOR PARTNER SET UP
Symposium Registration

7:30 a.m. to 8:30 a.m.
8:00 a.m. to 8:30 a.m.

2 HR CE
Eric Johnson
8:45 a.m. to 10:45 a.m.
Course Title: Nobody Knew Healthcare Could Be So Complicated
Course#: 110582 Provider #: 37719 Provider: ComedyCE.com LLC
Vendor Partner Visits
1 HR CE
Course Title:
Course#:
Provider#:
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10:45 a.m. to 11:00 a.m.
Andra Garva

11:00 a.m. to 12:00 p.m.

Recognize Gold Sponsors:

12:00 pm to 12:15pm

LUNCH

12:15 p.m. to 1:00 p.m.

Vendor Partner DOOR PRIZE DRAWINGS

1:00 p.m. to 1:20 p.m.

2 HR CE
Carolyn Goodwin
Course Title: Employer Notifications
Course#: 94058 Provider#: 32408

1:20 p.m. to 3:20 p.m.
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Good customers, bad payers: It never hurts to revisit ways to get paid on
time:


When payment exceeds 45 days, send follow-up copies of invoices on psychologically alarming pink or red paper.



Make a ‘meaningful’ call after the 2nd notice goes out. Too often, meek,
weak, meaningless calls are made. The right person must speak to the right
person.



Have the owner phone the most difficult or recalcitrant payers. Sometimes,
nothing happens until two owners talk.



Hold orders until payment—especially if you’re being taken advantage of.



Create a de facto finance charge and add to your prices.
Small Business Savings Plan
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Gold Stars to these TAHUPAC Donors
Thank you for all that you contribute!
Mary Ann Blair
Wendy Bratteli
Paul Douglas
Sandy Douglas
D’Ann Miller
Judith Robinson
Cynthia Swanson
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Always be on the lookout for ideas. Be totally indiscriminate as to the source: Customers, kids, cab drivers—it doesn’t matter who thought of an idea. All that matters is who
implements the idea.
Many managers don’t understand this.
Creative people are doers. They recognize a good idea right away, then add their own
personality in the relentless execution of the idea.
Creative people don’t say, “Whose brilliant idea was that?” They don’t belittle ideas or
the suggesters. They can’t be bothered.
Truly creative people realize they have only one brain, no matter how fertile. So they
enhance the probability of getting good ideas by listening to the ideas of others. Are you
listening?
How To Become CEO
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Prescription Drug Costs Driven By Manufacturer
Price Hikes, Not Innovation
By Alison Kodjak
The skyrocketing cost of many prescription drugs in the U.S. can be blamed primarily on price increases, not expensive new therapies or improvements in existing medications as drug companies frequently claim, a new study shows.
The report, published Monday in the journal Health Affairs, found that the cost of brand-name oral prescription
drugs rose more than 9 percent a year from 2008 and 2016, while the annual cost of injectable drugs rose more than
15 percent.
"The main takeaway of our study should be that increases in prices of brand-name drugs were largely driven by yearover-year price increases of drugs that were already in the market," says Immaculata Hernandez, an assistant professor of pharmacy at the University of Pittsburgh, and the lead author of the study.
The price of insulin, for example, doubled between 2012 and 2016, according to the Health Care Cost Institute. And
the price of Lantus, an insulin made by Sanofi, rose 49 percent in 2014 alone, according to the University of Pittsburgh.
The researchers used the wholesale acquisition cost data for more than 27,000 prescription drugs from First Databank, a company that collects prescription drug sales data. It then compared that data to claims data from the University of Pittsburgh Medical Center's health plan, which the researchers say is a sample that mirrors the population
as a whole.
They then compared new and existing drugs and separated the data into brand-name, generic and specialty categories to come up with cost increase estimates.
Brand-name drugs like Lantus and others account for an average 44 percent of total prescription drug spending,
Hernandez says. That share is declining as drug makers focus more on developing high-priced specialty medications,
she says.
Gerard Anderson, professor of health policy and management at Johns Hopkins University, says price increases on
existing drugs not only benefit drug makers, but also insurers, who can make more money through rebates on higher
priced drugs.
"Research and development is only about 17 percent of total spending in most large drug companies," he says. "Once
a drug has been approved by the FDA, there are minimal additional research and development costs so drug companies cannot justify price increases by claiming research and development costs."
The study did find that innovation was behind price increases for certain types of drugs. Hernandez and her team
found that from 2008 to 2016, the price of so-called specialty drugs rose 21 percent for oral medications and 13 percent for injectable drugs. These increases were driven by new, innovative drugs like Sovaldi and Harvoni, two medications made by Gilead Sciences, Inc. that can cure Hepatitis C. Both drugs were initially priced at over $80,000 for
a course of treatment.
Total spending by the government, consumers and insurers on prescription drugs was $333 billion in 2017, according to National Health Expenditure data. That was an increase of just 0.4 percent from the previous year. But that
spending rose more than 41 percent over the previous decade, from $236 billion in 2007.
(cont. next page)
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Prescription Drug Costs Driven By Manufacturer
Price Hikes, Not Innovation (Continued)
By Alison Kodjak
The researchers say their study is based on the list prices of medications and doesn't take into account the discounts
most insurance companies get for prescription drugs because those discounts are kept secret.
The study also showed big cost increases in generic drugs, with oral generics rising 4 percent a year and injectables
increasing 7 percent annually. But Hernandez says that spike can be attributed to what she calls a "patent cliff" that
hit the drug market during the study period in which several blockbuster drugs, including several anti-depressants
and anti-psychotics, lost their patent protection and became generics.
"We're talking here about highly used drugs," Hernandez says. "And it takes some time to file generic applications
and therefore in the first years after a patent expiration there's less competition in the market." So at first, prices are
set very close to the brand name price.
So those high-volume, expensive generics drove up prices in the generic market overall. But, as more generic competitors hit the market, the prices begin to fall more, she says.
Since rising costs aren't paying for improved treatments, policy makers may want to take action, says Dr. William
Shrank, chief medical officer of the UPMC Health Plan, who is also an author on the study.
"This observation supports policy efforts designed to control health care spending by capping price inflation to some
reasonable level," he says.
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Day at the Capital
Mary Ann Blair and Mike Meroney met with Bryan Hughes for Texas Association of Health underwriters Day at the Capital. Mary Ann was representing
the ETAHU Contingent.
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The East Texas Association
of Health Underwriters (ETAHU)
Invites you to become a Luncheon Sponsor



A full-page ad in our 9 time award winning
local newsletter the ETAHU Review
circulated electronically each month to all
80+ East Texas members & archived on our
website. (etahu.org)



5 minutes at the podium to pitch your company.



Table in meeting room to display your
marketing materials.



Distribution of your marketing materials to all
meeting attendees.



Verbal Recognition at the meeting, in meeting
agenda distributed to attendees & on website.



!

Contact Angie Pascual, ETAHU Sponsorship Chair to sign up!
Email angela_pascual1@uhc.com
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East Texas Association of Health Underwriters
LUNCHEON SPONSOR
Name ______________________________ Company Name ____________________________
Address ______________________________________________________________________
City ____________________________ State _______________ Zip _____________________
E-mail ________________________________________________________________________
Please provide a copy of the information you want on our website and in our newsletter.
AMOUNT DUE:

$125.00

Method of Payment _______Check Enclosed (Payable to ETAHU)
_______ Credit Card Charge my credit card in the amount of $________
(Circle one):

MasterCard

Visa

American Express

Discover

Cardholder Name _________________________________________________________
Card number
__________________________________________________________
VAL Code (3-4 digit code on card) ______________ Exp. Date _______________________
I authorize ETAHU to charge my credit card in the above amount. I understand that my
Billing statement will read “East Texas Health Underwriter’s”.
Signature _________________________________________________________________
YOU MAY REQUEST A CHANGE WITHIN 30 DAYS OF THE MEETING.
NO REFUNDS WILL BE ISSUED, YOU MAY RESCHEDULE.
Please mail this form with payment to:
ETAHU
PO Box 133214
Tyler, TX 75713-3214
Or e-mail to Jeff Sherrod, ETAHU Treasurer at jeff_sherrod@uhc.com
If you have any questions, please contact:
Angie Pascual, ETAHU’s Sponsorship Chair at angela_pascual1@uhc.com
Or call 936-637-3444
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East Texas Association
of Health Underwriters 2018-2019

President
President Elect
Treasurer
Secretary/ Hospitality

Chad Panepinto

469-406-9474

Cynthia Swanson 903-561-8484
Jeff Sherrod
Wendy Bratteli

Professional Development Cynthia Swanson

903-759-2471
903-570-5351
903-561-8484

chad.panepinto@allstate.com
Cynthia.swanson@hibbshallmark.com

jeff_sherrod@uhc.com
wendybratteli@sbcglobal.net
Cynthia.swanson@hibbshallmark.com

Newsletter/Communications/Awards
Professional Dev. Co-Chair D’Ann Miller

903-343-6647

Dann.Miller@hibbshallmark.com

903-581-0077

kbraly@threlkeld.com

903-561-8484

Brenda.Massey@hibbshallmark.com

Trustee

Website
Public Service

Kim Braly
Brenda Massey

TV/Radio Relations

Craig Smith

903-509-2292

csmith@arkassurance.com

Media Publications

Brenda Massey

903-561-8484

Brenda.Massey@hibbshallmark.com

Sponsorships

Angie Pascual

903-539-4405

Angela_pascual1@uhc.com

Membership/Retention Hennesey Terry

972-246-3843

hennesey.p.terry@metlife.com

Membership/Co Chair

Joe Sherman

972-404-2621

Legislation/HUPAC

Mary Ann Blair

903-939-6403

mblair@hbins.com

Legislation Co-Chair

Brittney Pitts

903-939-6458

BPitts@hbins.com

Sergeant at Arms

Mark Everett

903-509-8808

meverett@hbins.com

Immediate Past President Mary Ann Blair 903-939-6403
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JSherman@insxch.com

mblair@hbins.com
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