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Mark Twain once said, “Take your mind out every
now and then and dance on it. It is getting all caked
up.” It was his way of saying, “Try something new,
break new ground, get out of your rut.”

2018-2019 ETAHU
Protecting the Consumer’s Future – America’s Benefit Specialist
Protect Your Legacy

February, 2019
ETAHU President’s Report
This is a big year as our representatives of Texas are coming into session in Austin. ETAHU will be represented this year by Cynthia Swanson (President Elect), Wendy Bratelli (Secretary), Mary Ann Blair
(Legislation) and myself.
Our team will also be traveling to Washington D.C. for ……… Capitol conference. We are united as an organization to secure our futures. TAHU continues to be a strong informative source for our Nation’s leaders
to create a better Healthcare system. I would like to challenge each and every one of our members to contribute to TAHUPAC and NAHUPAC. Our dues for ETAHU and NAHU are prohibited by law to go towards
political contributions. As you can see, now more than ever, we need our voices to be heard by those who
represent our industry and cause.
I would like to thank everyone who joined us, last month, for a very informative NAHU webinar and CE by
Pamela Mitroff – Compliance Update – New and Ongoing Concerns. We had great attendance for this
event.
Please join us for our next month’s meeting at Hollytree Country Club on February 1, 2019. Our speaker
will be Michael Douglas (no not that one), son of Paul and Sandy Douglas. He and his team will be
demonstrating on how to Stop The Bleed.

Best Regards,
Chad M. Panepinto, MBA
ETAHU Chapter President; 2018-19

Page 2

ETAHU Review: February 2019

ETAHU
CALENDAR OF EVENTS 2018

February 2019
February 1, 2019

February 6, 2019
February 24—27

ETAHU Board Meeting — 10:30 - 11:30
ETAHU —11:30 -1:00
Location — Hollytree Country Club
Speaker: Michael Douglas
Subject: Stop The Bleed
Day At The Capitol — Austin
To register go to www.tahu.org and click on events
2019 Capitol Conference
To register go to www.nahu.org and click on Events

March 2019
March 1, 2019

ETAHU Board Meeting — 10:30 - 11:30
ETAHU —11:30 -1:00
Location — Hollytree Country Club
Speaker: Mike Smith
Subject: Size Matters —1 Hour
Provider #32637—Course #92793

April 2019
April 5, 2019

ETAHU Board Meeting — TBD
ETAHU —7:30—3:30
Location — Studio Movie Grill
Speaker: TBD
Subject: TBD

April 24—26, 2019

TAHU Convention
Location Dallas /Addison Marriott by the Quorum

May 2019
May3. 2019

Page 3

ETAHU Board Meeting — 10:30 - 11:30
ETAHU —11:30 -1:00
Location — Hollytree Country Club
Speaker: Mary Ann Blair
Subject: Ethics The NAHU Way—2 Hours
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Michael Douglas (son of Paul)
Michael started in healthcare 24 years ago. He has been a critical care RN
for 19 years in many different ICU’s. The last five years he has been a full
time flight nurse and paramedic with Christus Flight for Life that operates
five rotor wing aircraft in and around Tyler.
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You can find ETAHU on:
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Website Sponsor
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How are your buying habits? We’ve all bought dozens of things that we really didn’t need
and eventually, didn’t want. It’s the “I’ve got to have it now” syndrome. Our lives, our homes
and our work spaces are filled with the flotsam of our buying habits. Simplify:


Shop only one day a week.



Before you buy anything, think: “Do we really need this?” For how long?” “Will it end up
in the back of a closet?”



See how long you can live without that thing you think you can’t live without.



Delay all major purchases and some minor ones for at least two weeks. You may find you
don’t need it.
Simplify Your Life
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Planning for an expensive vacation this summer? A travel insurance policy covers all sorts of problems that might derail your
trip. Nearly one-fourth of Americans had to cancel, delay or interrupt travel plans between spring 2016 and fall 2017, mainly
because of illness, severe weather or transportation delays. A
comprehensive travel insurance policy includes coverage for those
problems and others, both before and during your vacation. As
insurance goes, it’s relatively inexpensive—typically 5% of the
cost of your trip. You can generally lock in coverage up to 24
hours before departure, but earlier is better.
Kiplinger’s
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Questions breed sales—after all, once you identify a prospect’s problems,
solutions are easy. But it takes well-crafted questions to extract info, needs
and concerns. Here are Power Question lead-ins that usually get thoughtful
responses:














“What do you look for…?”
“What has been your experience…?”
“How have you successfully used…?”
“How do you determine…?”
“Why is that important to you?”
“What would you change about…?”
“Why is that a deciding factor…?”
“What makes you choose…?”
“What do you like about…?”
“What’s one thing you’d improve…?
“What’s your competitor do about…?”
“How do your customers react to…?”
“Are there other factors…?”
The Sales Bible
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You can make yourself sick with your thoughts, and you can make yourself
well with them.



You are the sovereign judge of any thought that goes through your mind.
You can’t stop the birds from flying over your head, but you can keep them
from building a nest in your hair.



A problem is a concentrated opportunity. The only people that I have ever
known to have no problems are in the cemetery. Succeed by breaking problems apart and finding the values.



Action creates motivation. Action is the best medicine I know.
Norman Vincent Peale
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Gold Stars to these HUPAC Donors
Thank you for all that you contribute!
Mary Ann Blair—Contributor
Wendy Bratteli—Supporter
Mike Davis—Supporter
Paul Douglas—365 Club
Jennifer Henry—Supporter
Rudiger Kessel—Supporter
Toni Melton —Supporter
Chad Panepinto—Supporter
Judith Robinson—Gold
Jeff Sherrod—365 Club
Kevin Shively—365 Club
Cynthia Swanson—365 Club
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Looking for a publicly accessible Wi-Fi hotspot? Yes, you can always power up your laptop and search for a network. But it’s faster and easier to just tap into a Wi-Fi finder app
on your smartphone. A finder app can show you at a glance a list or map of local Wi-Fi
hotspots, how close they are, and if they are freely available or require a password or special account. A few favorite apps include the free Avast Wi-Fi Finder for both iPhone and
Android. Wi-Fi Map ($5 for pro version) for iPhone also works well. And JiWire’s free WiFi Finder for Android offers a variety of options including downloadable databases.
PC Magazine
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Be prepared to apply for LPRT:
What to know when applying for LPRT:


Applications will only be accepted online.



Anyone applying for Soaring Eagle or Golden Eagle no longer needs to provide Certification Form(s) showing the number of lives sold or income earned.



By submitting an application, you are certifying to the accuracy of your eligible
production and that you possess the necessary records to support your level of qualification.



All applications are subject to random audit and if selected, applicants must be able
to provide all supporting documents, such as commission statements, that verify the
income or production used as to the qualifying criteria.



Personal Producers and Agency Owners may qualify at any level either by income or
points.



Carrier Reps and Carrier Managers can now only qualify using the point method.



Criteria have been adjusted for those using income under the category of Agency
Management.



Lifetime Emeritus membership is only available to members who have qualified for
LPRT 10 or more years.



It is advisable that you review the points calculator so that you can gather all necessary documents to complete your application.



You can apply starting February 2019.

Apply now!
Go here: https://nahu.org/resources/leading-producers-round-table
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The Strange Marketplace for Diabetes Test
Strips
It is legal to resell unused test strips for blood glucose, and many patients do, driving an unusual trade online
and on the streets.
On most afternoons, people arrive from across New York City with backpacks and plastic bags filled with boxes of small plastic strips, forming a line on the sidewalk outside a Harlem storefront.
Hanging from the awning, a banner reads: “Get cash with your extra diabetic test strips.”
Each strip is a laminate of plastic and chemicals little bigger than a fingernail, a single-use diagnostic test for
measuring blood sugar. More than 30 million Americans have Type 1 and Type 2 diabetes, and most use several test strips daily to monitor their condition.
But at this store on W. 116th Street, each strip is also a lucrative commodity, part of an informal economy in
unused strips nationwide. Often the sellers are insured and paid little out of pocket for the strips; the buyers
may be underinsured or uninsured, and unable to pay retail prices, which can run well over $100 for a box of
100 strips.
Some clinicians are surprised to learn of this vast resale market, but it has existed for decades, an unusual example of the vagaries of American health care. Unlike the resale of prescription drugs, which is prohibited by
law, it is generally legal to resell unused test strips.
And this store is far from the only place buying. Mobile phones light up with robo-texts: “We buy diabetic test
strips!” Online, scores of companies thrive with names like TestStripSearch.com and QuickCash4TestStrips.com.
“I’m taking advantage, as are my peers, of a loophole,” said the owner of one popular site, who asked that his
name not be used. “We’re allowed to do that. I don’t even think we should be, frankly.”
Test strips were first developed in 1965 to provide an immediate reading of blood sugar, or glucose, levels.
The user pricks a finger, places a drop of blood on the strip, and inserts it into a meter that provides a reading.
The test strips were created for use in doctors’ offices, but by 1980 medical-device manufacturers had designed meters for home use. They became the standard of care for many people with diabetes, who test their
blood as often as ten times a day.
Test strips are a multi-billion-dollar industry. A 2012 study found that among insulin-dependent patients who
monitor their blood sugar, strips accounted for nearly one-quarter of pharmacy costs. Today, four manufacturers account for half of global sales.

(cont. next page)
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The Strange Marketplace for Diabetes Test
Strips (cont.)
In a retail pharmacy, name-brand strips command high prices. But like most goods and services in American
health care, that number doesn’t reflect what most people pay.
The sticker price is the result of behind-the-scenes negotiations between the strips’ manufacturer and insurers. Manufacturers set a high list price and then negotiate to become an insurer’s preferred supplier by offering a hefty rebate.
These transactions are invisible to the insured consumer, who might cover a copay, at most. But the arrangement leaves the uninsured — those least able to pay — paying sky-high sticker prices out of pocket. Also left
out are the underinsured, who may need to first satisfy a high deductible.
For a patient testing their blood many times a day, paying for strips out-of-pocket could add up to thousands
of dollars a year. Small wonder, then, that a gray market thrives. The middlemen buy extras from people who
obtained strips through insurance, at little cost to themselves, and then resell to the less fortunate.
That was the opportunity that caught Chad Langley’s eye. He and his twin brother launched the website
Teststripz.com to solicit test strips from the public for resale. Today they buy strips from roughly 8,000 people; their third-floor office in Reading, Mass., receives around 100 deliveries a day.
The amount the Langleys pay depends on the brand, expiration date and condition, but the profit margins are
reliably high. For example, the brothers will pay $35 plus shipping for a 100-count box of the popular brand
Freestyle Lite in mint condition.
The Langleys sell the box for $60. CVS, by contrast, retails the strips for $164.
The Langleys are mainly buying up excess strips from insured patients who have been flooded with them,
sometimes even when not medically necessary.
Although patients who manage their diabetes with non-insulin medications or with diet and exercise needn’t test
their blood sugar daily, a recent analysis of insurance claims found that nearly one in seven patients still used
test strips regularly
The market glut is also a consequence of a strategy adopted by manufacturers to sell patients proprietary meters designed to read only their brand of strips. If a patient’s insurer shifts her to a new brand, she must get a
new meter, often leaving behind a supply of useless strips.
While some resellers use websites like Amazon or eBay to market strips directly to consumers, the biggest
profits are in returning them to retail pharmacies, which sell them as new and bill the customer’s insurance
the full price.
(Cont next page)
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The Strange Marketplace for Diabetes Test
Strips (cont.)
The insurer reimburses the pharmacy the retail price and then demands a partial rebate from the manufacturer — but it’s a rebate the manufacturer has paid already for this box of strips.
Glenn Johnson, general manager for market access at Abbott Diabetes Care, which makes about one in five
strips purchased in the United States, said manufacturers lose more than $100 million in profits a year this
way, much of it in New York, California and Florida.
The company supported a new California law that prohibits pharmacies from acquiring test strips from any
but an authorized list of distributors. Mr. Johnson said he has spoken with lawmakers about similar efforts in
Florida, New Jersey, New York and Ohio.
Such measures leave intact the inflated retail prices that make the gray market possible and which critics say
benefit manufacturers and their retail intermediaries, pharmacy benefit managers.
In a lawsuit against P.B.M.’s and the dominant test strip manufacturers filed in New Jersey, consumer advocates presented data showing that the average wholesale price for test strips has risen as much as 70 percent
over the last decade.
They alleged that this has allowed the defendants to pocket an unfair portion of the rebates. The price of a
strip would be much lower if it wasn’t fattened by profiteering, said Gretchen Obrist, one of the lawyers who
brought the case.
“It’s a tiny little piece of plastic that’s super cheap to manufacture, and they’ve managed to make a cash cow
out of it,” she said.
To justify the rising price of strips, manufacturers point to advances in engineering that have made the strips
smaller and more convenient to use. But there is little evidence those features have improved health outcomes for people with diabetes — and with increasingly unaffordable prices, the newfangled test strips may
be even less accessible.
The markups on strips look particularly stark when compared to the cost of producing them.
“Test strips are basically printed, like in a printing press,” said David Kliff, who publishes a newsletter on diabetes. “It’s not brain surgery.”
He estimated the typical test strip costs less than a dime to make.
By Ted Alcorn - NYTIMES
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The East Texas Association
of Health Underwriters (ETAHU)
Invites you to become a Luncheon Sponsor



A full-page ad in our 9 time award winning
local newsletter the ETAHU Review
circulated electronically each month to all
80+ East Texas members & archived on our
website. (etahu.org)



5 minutes at the podium to pitch your company.



Table in meeting room to display your
marketing materials.



Distribution of your marketing materials to all
meeting attendees.



Verbal Recognition at the meeting, in meeting
agenda distributed to attendees & on website.



!

Contact Angie Pascual, ETAHU Sponsorship Chair to sign up!
Email angela_pascual1@uhc.com
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East Texas Association of Health Underwriters
LUNCHEON SPONSOR
Name ______________________________ Company Name ____________________________
Address ______________________________________________________________________
City ____________________________ State _______________ Zip _____________________
E-mail ________________________________________________________________________
Please provide a copy of the information you want on our website and in our newsletter.
AMOUNT DUE:

$125.00

Method of Payment _______Check Enclosed (Payable to ETAHU)
_______ Credit Card Charge my credit card in the amount of $________
(Circle one):

MasterCard

Visa

American Express

Discover

Cardholder Name _________________________________________________________
Card number
__________________________________________________________
VAL Code (3-4 digit code on card) ______________ Exp. Date _______________________
I authorize ETAHU to charge my credit card in the above amount. I understand that my
Billing statement will read “East Texas Health Underwriter’s”.
Signature _________________________________________________________________
YOU MAY REQUEST A CHANGE WITHIN 30 DAYS OF THE MEETING.
NO REFUNDS WILL BE ISSUED, YOU MAY RESCHEDULE.
Please mail this form with payment to:
ETAHU
PO Box 133214
Tyler, TX 75713-3214
Or e-mail to Jeff Sherrod, ETAHU Treasurer at jeff_sherrod@uhc.com
If you have any questions, please contact:
Angie Pascual, ETAHU’s Sponsorship Chair at angela_pascual1@uhc.com
Or call 936-637-3444
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East Texas Association
of Health Underwriters 2018-2019

President
President Elect
Treasurer
Secretary/ Hospitality

Chad Panepinto

469-406-9474

Cynthia Swanson 903-561-8484
Jeff Sherrod
Wendy Bratteli

Professional Development Cynthia Swanson

903-759-2471
903-570-5351
903-561-8484

chad.panepinto@allstate.com
Cynthia.swanson@hibbshallmark.com

jeff_sherrod@uhc.com
wendybratteli@sbcglobal.net
Cynthia.swanson@hibbshallmark.com

Newsletter/Communications/Awards
Professional Dev. Co-Chair D’Ann Miller

903-343-6647

Dann.Miller@hibbshallmark.com

903-581-0077

kbraly@threlkeld.com

903-561-8484

Brenda.Massey@hibbshallmark.com

Trustee

Website
Public Service

Kim Braly
Brenda Massey

TV/Radio Relations

Craig Smith

903-509-2292

csmith@arkassurance.com

Media Publications

Brenda Massey

903-561-8484

Brenda.Massey@hibbshallmark.com

Sponsorships

Angie Pascual

903-539-4405

Angela_pascual1@uhc.com

Membership/Retention Hennesey Terry

972-246-3843

hennesey.p.terry@metlife.com

Membership/Co Chair

Joe Sherman

972-404-2621

Legislation/HUPAC

Mary Ann Blair

903-939-6403

mblair@hbins.com

Legislation Co-Chair

Brittney Pitts

903-939-6458

BPitts@hbins.com

Sergeant at Arms

Mark Everett

903-509-8808

meverett@hbins.com

Immediate Past President Mary Ann Blair 903-939-6403
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